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ABSTRAKT

Tato bakaléskd prace se zabyva porovnanim dvou stylistickyghkdich styh —
novinového a odborného stylu — z hlediska vyskydzdologickych vyraz

Teoretick&ast charakterizuje jednotlivé futik styly ze stylistického hlediska a déle
se zabyva frazeologickymi vyrazy — jejich vlastmasiznaky, a rozélenim.

Praktickacast této prace analyzuje texty s odbornou ekonammidématikou psané
v novinovém stylu a odborném stylu. Frazeologickgazy obsazené ve zkoumanych
textech jsou roztlovany podle jejich vlastnosti do kategorii adkterych gipadech je

také zkoumana jejictetnost. Z vysledk zkoumanych textje stanoven zav.

Kli¢ova slova: styl, novinovy styl, odborny styl, frakegicky vyraz, idiom, ekonomicka

oblast, text

ABSTRACT

This bachelor thesis deals with the comparing ttybssic functional styles — newspaper
and scientific prose style — from the idioms’ ocence point of view.

The theoretical part characterizes the functietyges from the stylistic point of view
and deals with the phrasal expressions — theiachernistics, features and divisions.

The practical part analyses texts with businesm#s written in both functional styles
— newspaper and scientific prose style. The phragatessions contained in researched
texts are divided according to their charactessiito several categories and the frequency
of their occurrence is analyzed in some cases.déseription of findings is based on the

results of researched texts.

Keywords: style, newspaper style, scientific praggle, phrasal expression, idiom,

business, text
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INTRODUCTION

Phrasal expressions are an integral part of ody dammunication. We use them very
often even without realizing it. Phrasal expressiamke our language more interesting,
flowery and ‘colourful’.

This thesis deals with comparing two functionaylegs — newspapers style and
scientific prose style. The aim of this thesisoighalyze texts with business themes written
in these functional styles. It is obvious that thesentioned styles are very different from
the stylistic point of view and each of these stykeused for different types of writing.

Newspapers as a data carrier are written for rgémaiblic. Articles in newspapers
can be concentrated on various specific fields Hip® business, entertainment, etc. In
spite of the fact that articles can describe sifiersubject matters, the choice of language
means is influenced by the fact that newspapersa@traritten only for experts in a given
field but also for ordinary people. Due to thistfdbhe type of vocabulary has to be
understandable by both mentioned groups of pedplere is a huge range of newspapers
and magazines available on the market - theretoeecompetition among publishers is
evident. Hence the publishers have to catch read#ention. To meet this objective the
language of newspaper writing uses phrasal expmssivhich make the articles more
interesting and can attract potential customerrdfore, according to my opinion the
newspaper articles with business themes use idiom$igh degree.

Another functional style to be explored is scignfprose style. As is evident from its
name this style is used for writing scientific ®&nd reports and is intended especially for
experts in a given field — in our case for scidatia a business field. Since the readers of
this kind of reports are experts, the main aimhafse texts is not to catch their attention
but to announce important facts without any kinddddturbing. Due to this fact | can
assume that the phrasal expressions which couidrblithe proficiency and fluency of the
text do not occur in this kind of writing.

The theoretical part of this thesis describesd@racteristics of functional styles in
English language, deals with newspaper and saemtibse style — mainly from stylistic
point of view and the last part of theoretical parengaged in phrasal expressions — their
main features, types, and divisions.

Another part of this thesis — the analysis — \d#id into two parts. The first part
analyses about 40 articles with business themes $everal newspapers from the idioms’

occurrence point of view. These articles contaioual60 pages of text and have been
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drawn from several main sources. Each of theselesthas been researched in detail to
find phrasal expressions contained in it. Sevardiaharies of idioms have served as

a means for verification. The second part researtte occurrence of idioms in over 100
pages of business reports. These reports have $tedred in detail as well and the

procedures of identifying idioms have been idehtigéh previous ones.
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1 FUNCTIONAL STYLES IN ENGLISH

This thesis deals with studying and comparing tewitten in chosen functional styles in
English. Due to this fact it is important to undargl and define the terstyle and its
varieties used in our communication. The daily Ifeepares for us various types of
situations. According to the nature of the situatiee choose the style of communication.
We use a formal way of language when for examplken to our boss, and on the other
side we prefer informal and friendly style wherkiad) to our friends.

The English language is characterized by “manfedsht varieties of language in use
in all kinds of situation.” The choice of propeylst of language depends on the position
and the social situation of person who is talkingvating. (Crystal and Davy 1969, 2)

There are various styles in English language difédr in many aspects. The example
of the difference in style can be seen betweenepakd written form of English. Another
example can be the language of newspaper writimgyw&ry often phrasal expressions or
the language of scientific report which containsimyaspecial terminology and facts.
(Crystal and Davy 1969, 2)

The searching for the explanation of style haseated that there are several
definitions of styles made by Crystal, Davy (1969, Turner (2003, 3), Verdonk (1973,
26), Mistrik (1985, 30) and many others. Thesenit#dins vary according to the author’s
point of view but in general there are agreemensoime statements. The features of style
common to all mentioned authors are:

- style depends on setting and social circumstances,

- style is a distinctive way of using language fomgopurpose and to create some

effect,

- style is way of utterance characterized by sumimguistic features and their

patterning and distribution,

- style is a language habit shared by a group of lpeatipone time,

- style is ‘saying the right thing in the most effeetway.’

There are other noticeable facts to be kept in mbk of them is that the choice of style
depends not only “on situation but also on medigpoken and written), degree of
formality” and expressiveness. (MisSikova 2009, 17)

The extent of formality is based on the relatiopdtetween addresser and addressee

that is influenced by social distance, official eggch, or stiff manner. The closer the
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relations are, the less formal the style is. Acowydo the degree of expressiveness we can
assume the involvement of addresser, the bias wspegper style, point of view of
addresser in literary style etc. (Urbanova 200876}

To conclude the discussion on the testyleit can be said that the choice of proper
language variety and also linguistic means in comoaiion depends mainly on setting,
situation, social circumstances, relationship betwaddressee and addresser, purpose of
the text.

Mistrik (1985, 31) has recognized these functiatges:
1. rhetoric (persuasive function),
2. publicistic (informative function — to announcergs),

3. scientific (educational function).

Other Mistrik’s (1985, 423) specification of furarial styles can be seen there:

Objective Objective — Subjective Subjective

scientific| administrative, aesthetic publicistic  rhetoric  essty | colloquial

Table 1. Classification of Styles

1.1 Newspaper Style

The aim of this thesis is to compare business tertten in newspaper style and scientific
prose style according to the occurrence of ididnsan assume that each of us has already
read some kind of newspaper and is able to defie dtyle in a way. Present-day
consumer society offers us a huge range of newspa@mel magazines describing various
iIssues. This thesis concentrates on articles withiness themes. The main feature of
business language is usage of special terminologlyis usually understandable only for
specialists. However if the business text is se&b inewspaper, among the special
vocabulary there can be also found other stylisteans such as phrasal expressions that
can change the strict formal style of scientistiesgito informal and more attractive one.
The newspaper style has to be described here dociin its characteristic features and

stylistic means.
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In the development line of written English newsgraptyle was established as a last
unique form of writing. The beginnings of the Esblinewspaper writing can be seen in
the 17th century. The first regular English newspapas the Weekly News which was
published on May 23, 1622. The Daily Courant puidd on March 11, 1702 was the first
English daily newspaper. Its basic feature was a@alyring information. Other typical
features of newspaper writing were developed l|ater The process of establishing
newspaper style and a standard of its own lastae than a century. “And it was only by
the 19" century that newspaper English may be said to ldeveloped into a system of
language means which forms a separate functioylal’'s{MisSikova 2003, 119)

The study on the functional styles of English laage done by Crystal and Davy
(1969, 173-190) has revealed that it is difficoligive a precise linguistic definition of the
characteristics of the newspaper style. Newspapets magazines are full of different
articles and genres - due to this fact it is vafffadilt to generalize the style of newspaper
writing. The mentioned authors have tried to explaie differences within the newspaper
style by comparing two articles about the same efrem different newspaper sources.
The comparison and analysis are very detailed,tipgirout that given two articles differ
stylistically very much. The authors start with tgeaphetic and graphological means,
continue with the phonological aspects and finisthwhe paragraphing. To obtain a
clearer picture of what is involved in the tenawspaper stylet is necessary to delimit
the field first. Newspapers and magazines contairous types of articles of different
genres which stylistically vary a lot and do ndbwal generalization. In newspapers there
are news-items, articles, reviews, advertisingsppetitions, and much more. Therefore,
newspaper writing contains many different stylest tan have some features in common,
but in general they differ a lot in many aspects.

Newspaper style can be sometimes calledjalsmalistic stylebut this term is not so
common and has not been fully assimilated into BhglThere are many definitions of
newspaper style - one of them is introduced by idtrilk (1985). He describes style as an
arrangement of linguistic means bringing up-to-date accurate information on current
events. This definition seems to be quite genétalvever, it has to be taken into account
that various aspects of newspapers have changkdi—form, content, appearance, etc.
and nowadays newspaper writing contains much mafi@mation that in the past. An
integral part of present newspapers and magazirgeseacept articles, also crosswords,

sports results, TV or radio program listings, pogestaries and other pieces of information.
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However, from the linguistic point of view theseerits of newspaper style are not
considered to be its part.

Newspaper style as other functional style hasypgcal features and characteristics.
Newspaper writing contains various types of ariclBue to this fact texts can be divided
according to their genres. J. Mistrik (1985) recngs these categories of newspaper style:

- news genres — providing objective information (netay, interview),

- analytic genres — allowing subjective opinion (iegdarticles, columns, articles,

gloss, commentary),

- belletristic genres — the most subjective (repEssay).

MisSikova (2003, 119) also deals with the studyhthe newspaper writing and classifies
several main newspaper items. She concentratedym@insuch a kind of items main
feature of which is undoubtedly to bring informatio
They are:

- brief news items and communiqués,

- press reports,

- articles purely informational in character,

- advertisements and announcements.

To conclude the notion of newspaper style certdiaracteristic features have to be
marked. Firstly, the main intention is to informethheader about up-to-date events.
Secondly, themes and genres vary from article tler Thirdly, each text has to be
cohesive and coherent. From the lexical point efwithere can be special terminology
used in popular-scientific texts, expressive woatgacting and keeping the reader’'s
attention, idioms, neologisms, puns, and loan worlle extra-linguistic expressive means
such as charts, pictures, graphs, diagrams areaasther feature of newspaper style.
(Missikova 2003, 117-118)

Stylistic means
The term newspaper style has been determined asdn#cessary to continue with the
stylistic means occurring in this style. These istid means are explored from the

graphological, phonological and syntactic poinviefw.
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Using graphetic and graphological means is typimathis style of English. Between
the pages of one article there can be used diffesiee and shapes of letters. The most
significant device is the graphetic highlighting thfe headline which produces ‘eye-
catching’ effects. (Crystal and Davy 1969, 174) Tdiker function of a headline is to
provide information about the content of an artieééng as few words as possible. Due to
this fact articles or auxiliary verbs are usualtgitted. Other grammar phenomenon typical
for headlines is simple present tense and alsniiivie that expresses the future. Puns and
play with words are often contained in headlinb&S§ikova 2003, 118)

The function and intention of the headline wasadly mentioned but there is another
noticeable visual feature - the paragraphing. ches are usually divided into smaller parts
and each smaller part is introduced by subheadihg feature helps reader to orientate
properly within the text and supports logical constion. (Crystal and Davy 1969, 178)

The phonological means are also found in the naepesp writing — alliteration,
rhythmical affects - but due to the fact that neaysy articles are supposed to be read
silently these phonological means are not rele@rt/stal and Davy 1969, 180)

Newspaper writing is also interesting from thetagtic point of view. The three most
significant features are the position of the subjecthe verb; the position of adverbials;
and the types of clause structure. The normal SVdwarder becomes VS, but this
deviation is restricted to verbs expressing spepkirhe positioning of adverbials also
varies. Phenomenon of changing relatively fixed dvorder is used for emphasizing.
(Crystal and Davy 1969, 181-182) Newspaper articlekide coordinated, subordinated
clauses and also parenthesis. The usage of awstlttpe depends again on the type of
article. Some news can prefer complex sentencebdder sentences. It is impossible to
say which type of sentences is the best one budubtddly readability and comprehension
can be more supported by shorter sentences wheltargunctions “acting as a ‘bridge’
between” them. (Crystal and Davy 1969, 183—-188)

The level of formality is other feature that occun newspapers and magazines.
Articles that are designed for people who are ghets in some area use formal language
and contain special and technical terminology. b dther side, articles that are not of
scientific theme use colloquialism, slang, and naso (Crystal and Davy 1969, 187-188)
These stylistic means expressing informality argy \adten used in the newspaper style

nowadays and make the article more attractive eadable.
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To summarize the newspaper writing it can be dzatl the newspaper style is a very
general definition. Current consumer society offessa great range of newspapers and
magazines of various types. Newspapers can be edividito two main groups —
broadsheets and tabloids. The former ones are ynwadtworthy source of information
concerning several fields e.g. business, politicdture, environment, entertainment, etc.
and the latter, on the other side, are mainly edtad in celebrities, gossips and
entertainment and can contain untrue informatiohe Btyle of writing used in both
newspapers and magazines vary from article tolartithere are many aspects that
influence the choice of the style. The author wdifferent linguistic means according to
the nature of information, type of newspaper, owpegience or habit, etc. The article can
be based either on formal level using special teoilogy e.g. text describing some
scientific field, or on the other side, on infornlakvel containing emotive words and

idioms.

1.2 Scientific Prose Style

The scientific prose style as is evident from isne is used for writing various scientific
reports and essays. This thesis deals with theogrgl scientific business texts and
searching for idioms used in them. Hence it is irtgoat to characterize the style. Scientific
prose style has its specific features that diffea¢s it from other styles.

Scientific prose style or technical style is cleteaized by using terms, objectivity,
accuracy and expert knowledge. It deals with hygsif) new concepts and development.
The scientific prose style has several branchee Qinthem is popular-scientific, the
others can be academic and professional. All ddeh@anches differ in vocabulary. Texts
written in scientific prose style are of a sped@minology and precise construction.
Typical language means are gerund, participle, ipasgoice and also parenthesis.
Concerning the types of words, compound wordsyvdess, loan words, neologisms, etc.
are also typical in such a kind of writing. The abalary tends to be objective, formal,
unemotional and impersonal. (MiSSikova 2003, 120)

The first and most important feature of scientgrose style is “the logical sequence
of utterance”. The cohesive construction can beiretl by a proper system of
connectives. The second typical feature of thitesythe usage of terms according to the

branch of science. Due to the fact that sciencéoea new facts, coinages of new words
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are the integral part of the scientific prose stylee scientists research deeply various
branches of our lives. In the case of discoverioges fact, they have to name this new
phenomenon. Hence coinages are typical especallihis functional style of English. As
mentioned above, vocabulary has to be impersoms@motional, clear, expressing an
opinion based on facts. Words have to be also usedeir primary meaning — not in
transferred one. Each word is allowed to have ambg meaning in order to avoid
ambiguity. New expressions are usually followedtbg footnote or explanation. Many
scientific disciplines blend together and theirnter exchange. It means that various
scientific branches co-operate and the exchangerofs is natural feature. (MiSSikova
2003, 121)

The third characteristic feature according to k8ga (2003, 121) deals with the
‘sentence-patterns’. They are:

1. postulatory,

2. argumantive,

3. formulative.

Each scientific hypothesis or prognosis has to dse8 on verified facts. Due to this fact
each text or report begins with postulatory prormaments that are evident and do not
need any explanations. Other part of text can betlitement of a hypothesis that has to be
supported by cogent arguments which are clearlynditated. Other linguistic means

occurring in scientific prose style are quotatidosi-notes and reference, etc.
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2 PHRASAL EXPRESSIONS

Phrasal expressions are an essential part of @uydsy communication. Although we do
not realize it, we use them very often. They malkelanguage more attractive, colourful,
and interesting. Each language and culture haswis system of phrasal expressions.
These expressions can vary from district to distdceven from town to town. This thesis
aims at searching idioms used in articles writteméwspaper style and scientific prose
style. Phrasal expressions are contained in batheske styles but they vary a lot according
to their features. Due to this fact it is importdat categorize them. For example, the
difference can be seen between the idiom to blow gavn horn and the idiom in order to.
The former is composed of verb, adjective and remuh it can be used as an independent
clause. The latter contains two prepositions andchr{or verb) and its function is mainly to
connect clauses.

Phrasal lexemes are important means of informality expressiveness. According to
Kvetko (2002, 12) phrasal expression “are mostuesdly used to refer to different, the
same or very similar words or multi-word expressidmrhe termidiom is used for more
semantically and formally fixed expressions. Thendhas these typical features:

- multi-word character,

- certain degree of semantic opacity and fixedness,

- ready-made reproduction,

- functional unity, etc.

2.1 Idioms and Their Features

Idioms are an integral part of every language amayeculture. Some opinions express an
idea that idioms are the signs of the ‘heart @frgliage’ or a ‘key to foreign cultures’.

The use of idioms provides interesting materialstylistic study that has been already
done by several linguists. Due to this fact the several definitions of the idiom that
differ in placing priority and explicitness.

Glaser (Hullen, Schulze 1988, 265) describes tioends:

1. a group of words whose meaning cannot be preditted the meaning of the

constituent words,

2. alinguistic usage that is grammatical and natieralative speakers of a language,

3. acharacteristic vocabulary or usage of a speleifrnan group or subject,
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4. a characteristic style of an individual, schookipe, etc.

The first two explanations considers idiom as aapéological unit; the third meaning
describes idiom from the special vocabulary pofntiew. The forth meaning refers to the
notion of style.

Fernando (1966, 1, 3, 60) defindfom as “conventionalized multiword expressions,
often but not always non-literal and as a multiwepgpression functioning as a single
semantic unit”. The most frequently mentioned feadwof idioms are:

1. compositeness: idioms are commonly accepted gseaofymultiword expressions,

2. institutionalization: idioms are conventionalizegeessions,

3. semantic opacity: the meaning of an idiom is net $hhm of its constituents - in

other words, an idiom is often non-literal.

Another interesting feature of idiom is that madjoms have their counterparts. These
counterparts are phrases consisting of same aomsts but having different — literal
meaning. For example, the idioto get someone’s teeth into somethimags a literal

meaning and may refer an action of eating meal frugs. (Hullen, Schulze 1988, 267)

Fernando/Flavell (1981, 17) also deal with the witugl of idioms. They describe these
properties of idiom:

1. the meaning of an idiom is not the result of thenpositional function of its
constituents,

2. an idiom is a unit that either has a homonymouwerdlt counterpart or at least
individual constituents that are literal, thougk #xpression as a whole would not
be interpreted literally,

3. idioms constitute set expressions in a given laggua

4. idioms are institutionalized.

Idioms, in spite of the fact that they are multidi@xpressions, are limited in their size.
Their extensions are not allowed to be large. Thustntypical construction of English
idioms are the verb + participle(s) constructioagy( put up, put up wijrand the semi-

clause é.g. spill the beans, smell a rat, g@t¢ciowever, there are also other types of
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constructions — adjective + noua.d. bear markgt preposition + adjectivee(g. in shory,
etc. (Fernando 1966, 40-42)

2.2 Idioms and Idiomacity

The definition of idiom has been already explaing¢hen talking about idioms it is
necessary to describe also the taimmacity. Idiom is defined by several typical features,
and idiomacity that expresses the semantic promérigiom is one of them. The level of
idiomacity is viewed according to the semantic treteship between constituents with
transferreddomatic meaning, and constituents having a literal meanidgllen, Schulze
1988, 271)

2.3 Ildioms and Transformations

Changing the positions of lexemes within the idiasngsually not possible, or is restricted
to a small number of variations. This restrictignan important feature which separates
idioms from non-idioms that are allowed to repl@seconstituents. In other words, “the
less the possibility of replacing the words of diom, the strongest its status as a word-
like unit”. The variations can concern inflectionahanges (number, tense) or the

replacement of an article. (Fernando 1966, 43-53)

Types of transformations within the idioms:
- additions — are not normally permitted within amord; however can be used to
make the message more precise,
- permutations — the possibility of rearranging trerdeg of an idiom which is typical

for non-idiomatic expressions varies from idiomdimm.

2.4 Division of Idioms

Idioms can be divided according to the various eispe their origin (fairy tales, legends,

books or movies), usage, transparency, meaningDete to the fact that idioms are an
integral part of our everyday speech, their comstits can contain parts of body, animals,
colours, flowers, numbers, events, etc. The idiaras be divided according to their

meaning into many categories:
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- animals -angry as bull, bear market, big fish, etc.

- body —break a leg, get teeth into, go to your head, kemp head etc.
- colours -black hole, green with envy, in the red, red tagie,

- food —apples for apples, as cool as cucumber, big chexse,

- men&women -man Friday, man of straw, man of means, etc.

- music —blow your own horn, call the tune, and all thatzaetc.

- nature -across the pond, break the ice, many moons ago, etc

- numbers -all sixes, six feet under, take forty winks, etc.

- flowers —demon weed, last straw, olive branch, etc.

- profession -bean counter, teacher’s pet, busman’s holiday, etc.

- time —call it a day, crunch time, nick of time, etc.

Another division of idioms concerning the literatr mon-literal meaning of their
constituents is done by Fernando (1966, 35-36)

1. Pure idioms — a type of conventionalized, non-itenultiwvord expressionsSQill
the beanshas nothing to do with beans, a non-literal megmnimposed on the
idiom as a wholecommit an indiscretion

2. Semi-idioms — has one or more literal constitueatd at least one with a non-
literal meaning, usually special to that co-occuecee relation and no othedrpp
has the meaningveruseonly when it co-occurs with names),

3. Literal idioms — meet the salient criterion for ddis: invariance or restricted
variation; they are, however, less semantically glemthan pure and semi-idioms

(on foot; tall, dark and handsome; on the contraaymerry Christmas, efgc.

2.5 Functional Categorizations of idioms
Fernando (1966, 72-74) shows also the functionéégoaization of idioms based on
Halliday’s concept (the sub-categories are crebyelernando). The author divides idioms

into 3 main categories according to their attrisiaad features.

Ideational or ‘the state and way of the world’ idians
- the speaker’s or writer’'s experience of the worldatticipants, actions, processes,

the attributes of the participants and the circamses,
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- typically ideational idioms are realized by unitealer than the clause, units that

are nominals, verbals, adjectivals, and adverbials.

Message content

1. Actions:tear down, mess about with, do a U-turn, spill leans, etc.
Events:turning point, have blood on one’s hands, etc.
Situationsbe in Queer Street, be in a pickle, etc.
People and thingst back-seat driver, a man about town, a scarlet aonetc.
Attributes:cut-and-dried, matter-of-fact, lily-white, etc.

Evaluationsturn back the clock, it is a pity, a Trojan horsés.

N o o M DN

Emotions:green with envy, lose one’s heart, tear one’s heti,

Interpersonal idioms
- a resource for expressing interactions — their roeggs @reetings — Christmas
and New Year greetings, birthday greetingsiiddles the development of the
exchangg and endingsférewelly,
- a resource for showing convivialifgondolence, sympathy, congratulatipnand
conflict,

- interpersonal idioms also characterize the nattiteeomessage.

Interpersonal collocations and common expressions

1. Interpersonal idiomatic expressions are markedrf@raction in terms of you, I,
and me,e.g. Believe (you) me, Let me tell you, | wouldntrry, You're
kidding/joking, mind you, Are you deaf? Has thegmttyour tongue?, etc.

2. They are discourse-oriented expressiang, the question is...., a good question,
That's true, as | said before, thank you/thanketadtc.

3. They contribute to structuring talk so that a cenérganization is distinguishable
in different sorts of talke.g. Hi, how are you?, Who'’s next, Have you hehrsl t

one?, To change the subject, by the way, See e édc

Interactional strategies
1. Greetings and farewells: gooabrning, how are you?, see you later, etc.

2. Directives:let’s face it, tell you what, say no more, etc.
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3. Agreementthat’s true, you're telling me, say no more, etc.
4. ‘Feelers:what do you think?, how do you feel?, etc.

5. Rejectionsyou’re kidding/joking, | wasn’t born yesterday, .etc

Characterizing the message
1. Newsworthinessguess what; what do you know; what, you ask?, etc.
2. Sincerity:quite seriously, believe you/me, as a matter df t&tc.
3. Calls for brevity:cut the cackle, get to the point, etc.
4

Uncertainty:l daresay, mind you, etc

Relational idioms
- they ensure the cohesion, and can therefore aicbtirerence of discourse,
- they make explicit the semantic unity of a disceurs
- they are mainly connectives and do not have théate of expressiveness and

emotiveness.

Two major types of relational expressions
1. Expressions which establish conjunctive connectigAddition, Concession,
Condition, Reason, and Result, etc.) within or et sentences, as well as
connections between portions of a discourse dirgcthe addressee to its
structural organization, that is, its beginninggyoand conclusion.
2. Expressions which sequence events in ways thatheiomologically appropriate to
the situation presented via the discourse. Suchesgns may also signal, at the

same time, the time frame in which events takeeplac

Relational idiomatic expressions
1. Causative
Reason-Result and so, so that, as a result, on the grounds, tbeem... the
more..., in order that/to, no wonder, etc.
Condition —in case, etc.
Consequence en condition that, come what may, be that as it,nmayhat case,
etc.

2. Coupling
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Coupling — nobnly ... but also, as well as, together/along with, e
Addition —in addition, what is more, not only but, etc.
3. Adversative
Concession en the contrary, far from, at the same time, noteravhat, in spite
of, etc.
4. Evaluative
Unfavourable {even) worse, as if that weren’t/wasn’t enougheradil, etc.
Favourable better still, etc.
5. Exemplification -for example, for instance, that is, in other worgis,
Scope -on the whole, to some extent, the extent to whelfar, in so far as, all in
all, by and large, etc.
7. Signposting -said before, as we shall see, in the first placanfbeginning to end,
from start to finish, as a whole, etc.
8. Comparisonon the one hand...on the other, etc.
Sequencing or chaining information
Sequencing meta-discoursal informatierg. in the first place, last but not least,
etc.
Sequencing temporal informatiog.g. one day, a long time ago, up to now, at that

time, once upon a time, etc.

The theoretical part of this thesis is concentratedhe characteristics of functional styles
in English language, deals with newspaper and sficeprose style — mainly from stylistic
point of view and the last part of theoretical garengaged in phrasal expressions — their
main features, types, and divisions.

Information contained in the theoretical part applied in the second part of this
thesis that analysis chosen newspaper articlesbaisthess reports from the idioms’
occurrence point of view — found idiomatic expressi are divided and characterized
according to the categories mentioned in the thimatepart of this thesis. Knowledge
mentioned in the first part of this thesis helps tasrealize the main features and
characteristics of both functional styles — newspaand scientific prose style — that are

further analyzed in the second part of this thesis.
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Il. ANALYSIS
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3 PHRASAL EXPRESSIONS IN NEWSPAPER STYLE

The aim of this thesis is to compare business tertten in newspaper style and scientific
prose style in term of idioms occurrence. It is iobg that these two functional styles
differ a lot — from the usage of different type wdcabulary to various stylistic and
expressive means.

From the stylistic point of view newspaper artsctiffer not only in using graphetic,
phonological or expressive means but also in thel lef formality. In newspaper writing
there can be found both technical language andnr#bone. Using informal language in
newspaper style is very common. The level of fortpadepends on the theme of an
article. Business and commerce are disciplines sp#tific terminology. However, beside
special terms business articles published in nepesgahave to contain also another type
of words that can catch reader’s attention and nifaéerticle attractive and readable. The
author of the text has to assume that businesdesrtare read not only by scientists but
also by ordinary people who are not experts invamgfield.

| have chosen newspaper articles for the analysim several sources. The main
source is the web sites of British Broadcasting gamy. This company is engaged mainly
in television broadcasting. Nevertheless, it presetso newspaper articles describing
various types of themes — politics, business, heallucation, entertainment, etc. on its
websites. | have chosen this source due to thetfiattit contains articles dealing with
special subject matter written in an acceptablmffor ordinary readers. These articles are
available on http://www.bbc.co.uk. Other sourcetled business texts is The Economist
Newspaper, in online version as well, available Htp://www.economist.com. The
journalists of this newspaper concentrate on i@tigonal news, politics, business, finance,
science and technology. The articles contain spélkeames but arranged for ordinary
people. Other source is The Guardian Newspapes -entine version is available on
http://www.guardian.co.uk. This newspaper is alsdten for general public. Its articles
use special terminology but also many phrasal egwes that make them more
interesting and readable.

| have studied about 40 articles concerning bgsiieemes from mentioned sources.
The study has revealed that phrasal expressions qade often in newspaper style. It has
to be realized that there are several types oimdia expressions. One type of idioms
expresses experiences, events, actions, processatributes of the participants and

speakers €.g. black market, blue-chip company, to collajise & house of cards, et©n
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the other side, there are also idioms the maintfomof which is to connect clauses and to

make the text cohesive and coheregt in order to, as well as, in general, as a wehelc

3.1 Categories of Idioms and Phrasal Expressions

r

Category Idioms
Animal albatross around your neck, bear market, bull madagy-eat-dog world
nimals
dog-tired, fat cat, guinea-pig, monkey business
Human body | first hand, frame of mind, never mind, on one handhe other hand
above all, as a whole, as well as, at least, df ebest, in fact , in favo
Other of something, in general, in order, in short, &dss, in tears, in the
shadow, in turn, on the other side, on top of,rank to, out of control
Plants bean counter, number cruncher
back-to-basics banking, basket case, big buckiswarr, big-time
Things and bargains, bitter a pill to swallow, crunch timewdoto-earth, fast track,
glass ceiling, high-flier, ivory-tower, last-ditcleal, low on the totem
people pole, new blood, poison pill, the bottom line, tgqsrvy crisis,
well-to-do suburb
- a matter of time, as far as, as soon as, day byfaafrom something,
ime
for the moment, from time to time, in one fell syod the end
to be ten a penny, to box clever, to collapse dikeuse of cards, to do
U-turn to turn a profit, to flood market, to gottee whole hog, to go up
Verbs

in smoke, to go easy, to have not a clue, to chaialy something, to
jump the gun, to jump ship, to lose someone’s naovenake a killing,
to make sense, to play hardball, to roll up som&osieeves, to shake

someone’s head, to scratch someone’s head, tdrstarscratch

a

Table. 2 Division of Idioms
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The survey of the newspaper articles has shownidi@hatic expressions are often used
in this type of writing. It has been found overiflibmatic expressions describing various
aspects of our lives. The first division of thed®ins into several categories is based on
the meaning of their constituents (Table. 2 Divisod Idioms).

It is obvious that found phrasal expressions dacome under one category and hence
the generalization of them is impossible. Idiomsnid in surveyed newspaper articles are
arranged into several categories according to twistituents. Due to this fact it can be
assumed that idioms occurring in newspaper artwids business texts are influenced by

various aspects of our daily lives.

3.2 Halliday’s and Fernando’s Functional Categorization

The second division of idioms (Table 3. Functio@ategorization of ldioms) is done
according to the Halliday's functional categoriad &ernando’s sub-categories that can be
found in the theoretical part of this thesis.

Given functional categorization (Table 3. FuncéibrCategorization of Idioms)
according to Halliday’s and Fernando’s model shdhet the most frequent type of
idioms occurring in the surveyed articlesdsational or ‘the state and way of the world’
idioms. These idioms are used to express speakgperience of the world — actions,
events, situations, people and things, attribwgealuations, emotions. The ideational type
of idioms is mainly represented Ipeople and thingand actions sub-categories in the
surveyed newspaper articles. Other category ofmdioccurring in the newspaper articles
Is relational idiomsthe main function of which is to connect claused sentence elements

to make the text cohesive and coherent.

above all, as a whole, as far as, as soon as,|basyat
best, at least, day by day, far from somethingt fiand, for
. the moment, frame of mind, in fact, in favor of shing,
Relational _ . _ . _
in general, in one fell swoop, in order to, in ghor tears,
in the end, in the shadow, in turn, no doubt, oa leand on

the other side, on top of, on track to, out of coint

Interpersonal - directives | never mind
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albatross around your neck, at a loss, back-tazbasi
banking, basket case, bean counter, bear markebuicks,
big-time bargains, bitter a pill to swallow, blagtarket,
People | blue-chip company, blue-collar worker, bull markatjnch
and time, dog-eat-dog world, dog-tired, fast track,dat, glass
things | ceiling, green-light specialist, guinea-pig, hidief, ivory-
tower, last-ditch deal, monkey business, new blood)ber
cruncher, poison pill, red tape, the bottom linef war,

white-collar worker

Ideational
to be ten a penny, to box clever, to collapsedit®use of

cards, to do a U-turn to turn a profit, to floodriet, to go
to the whole hog, to go up in smoke, to go eashate not
_ a clue, to cherry-pick something, to jump the gorjump
Actions _ .
ship, to lose someone’s nerve, to make a killingnake
sense, to play hardball, to roll up someone’s €esgto
shake someone’s head, to scratch someone’s hestdstto

from scratch

Attributes | a matter of time, down-to-earth, low on the totestep

Table. 3 Functional Categorization of Idioms

3.3 Etymological Aspects of Idioms

Idioms are an inherent part of our daily communicat As mentioned above, the
newspaper style contains quite lots of phrasal esgons that make articles more
attractive and readable. This statement has beefirroed by this research of newspaper
writing that has explored about 40 business newapapticles and has revealed that
idioms are frequent in such a kind of writing. Rréing part of this thesis — the theory —
deals, among others, with the divisions of idiorascprding to the meaning of their
constituents and also according to their main feajuthat have been applied to the
analysis of idioms found in surveyed newspapeclagi However, it has to be emphasized

that phrasal expressions occurring in surveyednlegsitexts are not only typical business
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idiomse.g. bear markelbut also idioms frequent in other fields of owmeke.g. to collapse
like a house of carddue to this fact it would be also very interestitoganalyze the
idioms from the etymological point of view to finout the process of their meaning
creation. The etymological research is concerndd thie ideational idioms due to the fact
that they are more attractive and interesting &aders than the relational idioms the
function of which is mainly to connect and maket texhesive. The ideational category of
idioms contains several sub-categories. Severahpbes of people and things and actions
sub-categories have been chosen for the etymolagisaarch. The sources for finding the
etymological aspects were two dictionaries of idson®xford Idioms: Dictionary for
Learners of English and Dictionary of Idioms anditlOrigins and other sources in online
versions available on these sites:

- http://www.wikipedia.org,

- http://www.usingenglish.com,

- http://www.phrase.org.uk,

- http://www.thefreedictionary.com.

Back to basics

This idiom has its origin in the US. Neverthelgsss considered to be British due to the
fact that the UK Conservative Party has adopted i slogan of its political campaign in
1993. The conservative Prime Minister John Mayorcaimced at the Party Conference its
new policy concentrated on moral aspects of lifeiq time to get back to basics: to self-
discipline and respect for the law, to consideratior others, to accepting responsibility
for yourself and your family, and not shufflingoff on the state..). In this case to get
back to basics means to concentrate on the mogiriamt aspects of life. This idiom is
used in the newspaper article describing the staif British banks —Lloyds Banking
Group’s chief executive Eric Daniels has madeegclthat he plans to ditch the high-risk
property and private equity lending book acquiredhwhis acquisition of the HBOS
banking group as quickly as is possible in suchisndl climate, in favour of back-to-
basics banking.The meaning of this sentence with regards to tdren back-to-basics
banking means to think about the simple or mostomgmt ideas within a subject or an

activity instead of new ideas or complicated dstail
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Basket case

The first appearance of this term was in the Rstld War period. The original meaning
is quite cynical according to my opinion. The temeferred to soldiers who lost arms and
legs and had to be carried in a basket by othersfatt, the term emphasized the
incompetence and disability. In recent years, tieamng has changed to describe failing
organization or scheme and is rarely applied temlas people. This idiom has occurred in
the article describing bad influence of a consuswaiety on the product life cycle. The
article has this headline +'the dog-eat-dog world of branding, products pftke young,
and the old are dispatched without compassiBasket case is a subheading of this article

writing about the failing companies.’

Bear market

The origin of this idiom can be seen in a provierisell the bear skithat has been in use
since the seventeenth century. This proverb hastemiout that it is not wise sell the
bear skin before one has caught the bddy the eighteen century this proverb was
transferred into phrade sell the bear-skin or to buy the bear-skie element bear-skin
was shortened to bear that was then used to naok Iseing sold by a speculator. The
current meaning of this idiom as is evident from tlewspaper article £ondon’s index of
key shares, FTSE 100, has closed in “bear markettitory after another tough day for
shares in Europe and the US. The FTSE 100 lostpbdiis, or 2.7 % to end at 5,261.6
points. A bear market is often defined as a 20%ffam a stock index’s recent peak.
emphasizes a market condition in which the prideseourities are falling, and widespread

pessimism causes the negative sentiment to bewsstiining.

Black market

The roots of this term date back to the era ofWald War Il. It expressed buying and
selling stolen military commodities, such as fooldthes, blankets, weapons, etc. Current
meaning of this idiom— an illegal form of tradevitich foreign money, or goods that are
difficult to obtain, are bought and sold - is sianito its former one. This idiom is used in
the headline of an article Zimbabwe pledges black market curbghat introduces the
paragraph beginning with the sentenc&imbabwe is planning a crackdown on the black-

market currency business by closing every bureachdege in the country
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Blue-collar and white-collar worker

The source of idionblue-collar can be found in Victorian times of England. Therse
for this idiom was its counterpaltiack coated workethat was created thanks to the
uniform — a black coat of an office worker. The diecoated worker was a label that
referred to his social status and security in adgob — perhaps as a clerk in an office. Its
American synonym the white-collar worker is suggested to originate by analogy during
the period of the First World War. In recent yedng, phrase has been extendede-blue-
collar worker that refers to warehousemen, miners, macfaconstruction workers and
others. It was first found in 1950 in America aradne across the Atlantic in about 1958.
These two idioms have been found in the articledaisng unpleasant situation on the job
market — Indeed, white-collar unemployment rose to 4.6 petra@ December, up from 3
percent the year before. The figures still pale domparison to the 11.3 percent

unemployment rate for blue-collar workets.

Blue-chip company

The origin of this term can be seen in the worlcca$inos at the beginning of the 20th
century. Gamblers were using coloured chips instéadal money during games like e.g.
poker. The blue chip had the highest value. Dughts fact blue chip company is

considered to be financially secure, with high fgsofOriginally, the term blue chip was

connected mainly with high-priced stock. This idierused in the article in this sentence
— ‘Research by the Association of Graduate Recru#tenhich predominantly represents
large blue chip firms and public sector employerdndicates there are 3.4% fewer

graduate vacancies this year than lasthe blue chip firms are profitable, stable and

strong like the blue chips used in poker.

Glass ceiling

This idiom started to be used to express invisiideriers during the 1980s in the US.
These invisible barriers were seen in connectiaih wiomen career advancement at that
time. Many writers and journalists interested imiaas types of discrimination started to

use this idiom. The first mention of this term wadsne by Katherine Lawrence and

Marianne Schreiber who worked in Hewlett-Packardm@any to describe the

impossibility of successful women to climb the amngte ladder. This idiom is used in the
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article with the headline -Smashing the glass ceilind-his article describes the attempts

of Norwegian companies to support promotion prospewomen.

Red tape

The origins of this phrase can be seen in a hdbiying together papers and official
documents with red tape. This term was first mewbin historical records concerning
the matters between Henry VII and Pope Clementiivthe 16th century. These records
are now stored in the Vatican archives. The secoextion of this phrase was introduced
by Charles Dickens who used this term to describeia formality. Current meaning of
this phrase emphasizes official rules which dose@m necessary and make things happen
very slowly as can be seen in the found articld~rench companies often complain of
being burdened with expensive red tape, imposexhtadministration that is anything but

business-friendly.

To jump ship

The meaning of this idiom is based on its literadaming ofjump ship In the past each
member of a ship crew had to stay on the boarchduhie whole voyage. This regulation
was introduced to ensure the safety on the shigai#or who wanted to leave a ship
without an authorization had to jump over the sidar the land and swim for it. This kind
of behaviour was considered to be an act of disebed and such a sailor was called to be
a deserter. The current meaning of this idiom ie&ve a job or activity suddenly before it
is finished, especially to go and work for somea@tge. The article using this idiom
describes the women’ situation in companies froemmgiomotion point of view —Yet this
hunger for female talent in the private sectorasvicausing problems for the public sector

as women jump ship.

To make a killing

This phrase has its origin in late 1880’s and isnexted with hunting. The hunter who
caught and killed some animal was considered tosbecessful. This meaning is

considered to be a source of creation the traregferreaning of this idiom — a large profit,

or a quick and profitable success in business dgates with the meaning of a phrase
found in newspaper article Fhis should be just time when long-term investbed tan

afford to be illiquid and have money to spend nakéling.’
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To play hardball

This idiom has its origin in a world of sport. Ttegm hardball was used to distinguish ball
used in baseball from the ball which is slightlygler and softer used in softball. This term
has been transferred to describe strong and aggrds=haviour. This idiom is used in the
article about possible joint-venture between Raaal Shanghai Automotive companies.
Rover Company is in financial troubles and Shanghaiomotive tries to negotiate
appropriate contract conditionsSHanghai Automotive has every reason to play hdrdba

in the hope of winning better ternis.

To roll up your sleeves

The origin of this idiom can be seen in its litecalinterpart that is based on the idea that
people oftenroll up their sleevedefore doing difficult or dirty physical work. Gent
meaning of this phrase is to prepare for hard wadtkis idiom is used in the article
describing difficulties of a company with bureawyra- red tape. The spokesman of the

company saysWe just have to roll up our sleeves and get on iwith

The etymological research of chosen ideational mdiofound in about 40 surveyed
business newspaper articles has revealed that givems differ a lot from their origin
point of view. The differences can be seen bothplace and time of their origin.
Concerning the place of origin surveyed idioms ioate mostly in Englande(g. blue
collar) or in the US €.g. back to basi¢gsFrom the time point of view idioms appearing in
newspaper articles were created either in recesmsyand can be considered to be ‘fresh’
(e.g. glass ceiling — 198f)s0r, several centuries ago and have a long-téranacter €.9.
red tape — 16th centuyy The oldest idiom occurring in the research Hasorigin in
Victorian England (blue-collar worker) as opposedhe youngest one that was created in
1980s @lass ceiling.

In spite of the fact that world of business is sidared to be a field of fights and
competitions that evokes the notion of sport andpetition, idioms that have occurred in
the business articles are not only from the worficsort and warfare as it has to be
supposed. Given idioms differ not only in theirgimi but also in the process of their
creation. In general, some idioms have their litecunterparts that can be the source of
idioms meaning. This research confirms this stateéna@d contains several idioms the

meaning of which is created thanks to their lite@interpartse.g. to roll up your sleeves,
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to jump ship. Phrasal expressidolue-collar worker, while-collar worker, bear marke
blue chip companyre idioms that have their origins in financialbusiness world. The
time of their creation differs but they are theyordioms in this etymological research that
are connected with business from their beginnirge #rm to play hardball is influenced
by the world of sport. On the other side idiom take a killing has its origin in the process
of hunting that was very common in the past. Thensebasket case and black market
originated during the First World War.

To conclude the etymological aspects of survegaains it can be said that there are
idioms that differ in time and also in place ofith@eation. Some of them have been used
for a long time. On the other side, thanks to thet that each language is constantly
developing there are also new expressions. Thei@neaf idioms is influenced by many
factors: by events — wars, demonstrations, by mediawspaper articles, TV, by literature

— Bible, poems, books, legends, by people’s hobbgsort, etc.
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4 PHRASAL EXPRESSIONS IN SCIENTIFIC PROSE STYLE

This thesis deals with the comparing two functiostgles — newspaper style and scientific
prose style. In detail the study is concentratedttan idioms’ occurrence in the texts
written in mentioned two functional styles. It ibvoous that these styles differ a lot from
the stylistic point of view. The language of scigatreports is very specific. Reports are
usually determined to scientists who are expertsgiven field, due to this fact reports are
full of special terminology that is not usually wigbed by emotive expressions such as
idioms. The aim of the reports is mainly to infoafmout some researches, discoveries, and
to summarize the most important facts.

Looking for the texts for the analysis the maim avas to choose trustworthy sources.
Due to this fact UK economics ministry, the UK Coiln and British company
concentrating on a strong area of economy — oilstry have been chosen. Over 100
pages of business reports have been studied. ABamed above, given reports have been
chosen mainly from three different sources. Thst fsource of business reports (in its
online version) is the United Kingdom's economicd &éinance ministry — HM Treasury —
available on http://www.hm-treasury.gov.uk. Thisnisiry is responsible for formulating
and implementing the Government’s financial andneoaic policy. The reports are of a
scientific character and contain trustworthy infatian. The second source of reports in
online version is an organization set up by Royhhi@r to regulate the engineering
profession in the UK - The Engineering Council UK -available on
http://www.engc.org.uk. The last source of the bess reports is a British company -
UKPIA — Refining Britain’s fuels — available on ptt/www.ukpia.com/home.aspx. This
company represents the interests of nine memberpaoies engaged in the UK
downstream oil industry. All of these sources contaliable and trustworthy reports.

The analysis of given business reports has redehlgt texts written in a scientific
prose style contain very few idioms expressing @reaess — so-calleideational idioms.
Nevertheless, idioms having the function of conimgctrelational - are very frequent and
recurrent in these reports. The main function da#séh idioms is mainly to connect
constituents, clauses or paragraphs and to exgredsme frame, chronology and logical
consistency. Due to these facts relational idiorakaerthe text cohesive and coherent. This
kind of idioms is not the sign of flowery languadbkese idioms are neither emotive nor
‘colourful’. The relational idioms occurring in sugyed reports are constantly reoccurring.

Due to this fact it has been decided to survey thhem their frequency point of view.
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4.1 Idioms Found in Surveyed Reports

As mentioned above, the analysis of business repmitten in scientific prose style has
revealed that such a kind of writing is characetizmainly by usage of special
terminology. The occurrence of emotive expressignguite rare in these types of text.
However, surveyed business reports do contain pheapressions — idioms. It has to be
emphasized that these idioms are of a specific kitltey do not have emotive characters
and the main function of them is mainly to conraantts of discourse and to make the texts
cohesive and coherent. To conclude the analysisusiness reports it can be said that
reports contain idioms. These idioms are mainhatrehal and act as connectives. The
ideational idioms which have emotive character ocglute rarely.

There is the list of found idioms:

above all, according to, as a result, as a whelyal as, at a time, at last, at
the forefront, de facto, in addition, in agreemeith, in case, in fact, in

Relational | general, in order to, in part, in place, in relatto, in short, in terms of, in
the case, in the face of, in the light of, in tlee@ of, in the respect of, in

view of, no doubt, so far, such as

cutting edge, to cover someone’s back, to conmedffect, to make time, tg
Ideational | pave the way, to raise the bar, to set in traitake account of, to take into

account.

Table. 4 The List of Found Idioms

4.2 Frequency of Idioms

Due to the fact that idioms in surveyed reportceo constantly it has been decided to
survey their frequency in reports containing ov@® pages.

The idioms occurring only once:

Above all, at last, at the forefront, de facto,agreement with, in case, in general, in
relation to, in short, in the case, in the facarmthe pace of, in view of, to take account of,
to come into effect, to make time, to pave the wayaise the bar, to set in train, to cover

someone’s back, cutting edge.
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The frequency of idioms occurring in surveyed répor

ldiom Number
according to 3
as a result 5
as a whole 8
as well as 21
at atime 3
in addition 16
in fact 6
in order to 21
in part 3
in place 4
in terms of 17
in the light of 3
in the respect of 3
no doubt 2
so far 3
such as 48
to take into account 2

Table. 5 The Frequency of Idioms
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The most frequent idiom in surveyed reports is sahThis idiom has the meaning — for
example and belongs to tbausativesub-category of relational idioms. Then it is idie-

as well as — having the meaning of and also thiainige to thecouplingsub-category and
idiom in order to - with the particular aim or poge — that belongs to tlbausativesub-
category. Other frequent idiom is in terms of -aietjng something; concerning something
— that belongs to theausativesub-category. Other frequent idiom is in additiofurther,
moreover — that belongs to theupling, additionsub-category. Thecopesub-category of
relational idioms is presented by idiom as a whalensidering all parts together.

Business reports, as mentioned above, contain riano information and the
occurrence of emotive expressions is really ralienhs occurring in the reports are mainly
relational the function of which is to connect cdas and make the texts cohesive. These
idioms do not have an emotive character. Nevertiselsurveyed reports contain several
emotive idioms — ideational. These idioms are doeth mainly in commentaries of
specialists that are in a form of direct speeche Buthis fact it has to be assumed that
reports presented in a spoken form would contaiotee idioms that are frequent in
a spoken language. The reason of this phenomentauged by the fact that our spoken
discourse is being influenced by mental conditionspite of the fact that we try to speak
on a formal level, we can use informal and emogxpressions to make the discourse

more attractive.
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CONCLUSION

The aim of this thesis was to compare two funcli@tgles — newspaper and scientific
prose style in term of phrasal expressions occaeehhave explored texts concentrated
on business themes written in those functionagéstyl

As mentioned in the introduction of this thesis,my opinion newspaper articles, in
spite of the fact that they describe scientificntles, contain phrasal expressions. The
analysis in the second part of this thesis hasitonatl my statement. | have researched
about 40 newspaper articles with business thenasware drawn from several sources.
Idioms occurring in these articles were quite figu This is due to the fact that there is
a huge competition on the market and publisherddrynake the articles readable and
attractive for readers. Newspapers are writtenamby for experts but also for ordinary
people.

The analysis of business reports written in sdienprose style has rebutted my
assertions that phrasal expression do not occtiisrntype of writing. Nevertheless it has
to be emphasized that idioms occurring in repodsndt have emotive character, but
mainly connective function. The main aim of thedmms is to connect constituents of

clauses, or clauses and to make the text cohesd/bence coherent.



TBU in Zlin, Faculty of Humanities 43

BIBLIOGRAPHY

Crystal, D., Derek, D. 196%nglish Language Series: Investigating EnglisheStydbndon
and Harlow: Logman.

Fernando, Ch., Flavell, R. 198@n Idiom: Critical Views and Perspectivésxeter:
University of Exeter.

Fernando, Ch. 199®escribing English Series: Idioms and Idiomac@®xford: Oxford
University Press.

Flavell, L., Flavell, R. 200Mictionary of Idioms and their Origind.eicester: Bookmart
Limited.

Francis, B. 20060xford Idioms: Dictionary for Learners of EnglisBxford: Oxford
University Press.

Hullen, W., Schulze, R. 1988nderstanding the Lexicon: Meaning, Sense and World
Knowledge Germany: Linguistische Arbeiten S.

MisSikova, G. 2003.inguistic StylisticsNitra: FF UKF.

Mistrik, J. 1985Stylistika Bratislava: SPN.

Turner, G. 1973Stylistics.Harmondsworth, Middlesex: Penguin Books.

Urbanova, L. 2008Stylistika anglického jazyk&rno: Barrister & Principal, ve spolupraci
s FF Masarykovy univerzity.

Verdonk, P. 20020xford Introductions to Language Stydy: Stylistfogford: Oxford
University Press.

Kvetko, P. 2002English Phraselogy: A Practical Courdgratislava: RETAAS.

Investopedia. A Forbes Digital Company.

http://www.investopedia.com/terms/b/bearmarket(@sgessed April 20, 2009)

The Free Dictionary: Idioms. http://idioms.thefre@@nary.com/. (accessed May 2, 2009)

The Chicago Manual of Style Online. http://www.@gomanualofstyle.org/home.html.
(accessed May 10, 2009)

The Phraser Finder. Meanings and Origins of Phy&asngs and Idioms.

http://www.phrases.org.uk/meanings/index.html. éssed May 2, 2009)

UsingEnglishcom. Dictionary of English Idioms amtioimatic Exrpessions.
http://www.usingenglish.com/reference/idioms/.(asssl May 2, 2009)

Wikipedia. The Free Encyclopeida. http://www.wikijie.org/. (accessed May 2, 2009)



TBU in Zlin, Faculty of Humanities 44

Corpus sources

Economist.com. The Economist Newspaper Limitegh: irww.economist.com/.
http://www.economist.com/business/displaystory.dtafy _id=12887368 (accessed
January 26, 2009)
http://www.economist.com/business/management/dispday.cfm?story _id=13005039
(accessed January 26, 2009)
http://www.economist.com/finance/displaystory.cfbaPg id=12778077 (accessed
January 26, 2009)
http://www.economist.com/theworldin/displaystoryn&story id=12494659 (accessed
January 26, 2009)
http://www.economist.com/business/displaystory.dtafy _id=12371968 (accessed
January 26, 2009)
http://www.economist.com/business/displaystory.dtafy _id=11040319 (accessed
January 26, 2009)
http://www.economist.com/opinion/displayStory.cfrtoty_id=12987495&source=hptextf
eature (accessed January 25, 2009)
http://www.economist.com/business/displaystory.dtafy _id=12342006 (accessed
October 2, 2008)
http://www.economist.com/business/displaystory.dtafy _id=12341978 (accessed
October 2, 2008)
http://www.economist.com/business/displaystory.dtafy _id=12341970 (accessed
October 2, 2008)
http://www.economist.com/business/displaystory.dtafy _id=12342245 (accessed
October 2, 2008)
http://www.economist.com/displaystory.cfm?story 1@343013 (accessed October 2,
2008)

The Guardian.co.uk. The Guardian Newspaper. hityw/.guardian.co.uk/.
http://www.guardian.co.uk/business/2009/jan/25/lagréloydstsbgroup (accessed January
25, 2009)



TBU in Zlin, Faculty of Humanities 45

http://www.guardian.co.uk/business/2009/jan/25/phleans-green-payouts-cars (accessed
January 25, 2009)
http://www.guardian.co.uk/business/2009/jan/25s&ephester-rbos-share-prices-losses-

royal-bank-of-scotland (accessed January 25, 2009)

BBC. British Broadcasting Company. http://www.blacuk/.
http://news.bbc.co.uk/2/hi/business/7431693.strogs®ed January 26, 2009)
http://news.bbc.co.uk/2/hi/business/2476563.stecdssed October 2, 2008)
http://news.bbc.co.uk/2/hi/business/3068443.strogssed October 2, 2008)
http://news.bbc.co.uk/2/hi/business/3653076.stragssed January 26, 2009)
http://news.bbc.co.uk/2/hi/business/7502450.strogs®ed January 26, 2009)
http://news.bbc.co.uk/2/hi/business/4225346.stragssed January 26, 2009)
http://news.bbc.co.uk/2/hi/business/4070173.strogs®ed January 26, 2009)
http://news.bbc.co.uk/2/hi/business/6719831.stragssed January 26, 2009)
http://news.bbc.co.uk/2/hi/business/7245544.strogs®ed January 26, 2009)
http://news.bbc.co.uk/2/hi/business/3520643.stragssed January 26, 2009)
http://news.bbc.co.uk/2/hi/business/7790161.strogs®ed January 26, 2009)
http://news.bbc.co.uk/1/hi/business/4708677.stragssed January 26, 2009)
http://news.bbc.co.uk/2/hi/business/7553880.strogs®ed September 13, 2008)

HM Treasury. Economics and Finance Ministry. httpww.hm-treasury.gov.uk/

http://hm-treasury.gov.uk/fin_professionalserviggeup.htm (accessed April 5, 2009)

http://mwww.hm-treasury.gov.uk/d/professional_seegicgroup160309.pdf (accessed April
5, 2009)

Engineering Council. Engineering Council of Unitethgdom.
http://www.engc.org.uk/http://www.engc.org.uk/.

http://www.engc.org.uk/publications/default.aspaecessed April 5, 2009)

http://www.engc.org.uk/documents/UK-SPEC%20Basétin@Project.pdf (accessed April
5, 2009)

http://mwww.engc.org.uk/documents/IlUSS%20select%atudtee%20inquiry%20into%2
Oengineering%20(1).pdf (accessed April 5, 2009)



TBU in Zlin, Faculty of Humanities 46

UKPIA. Refining Britain’s fuel. http://www.ukpia.co/home.aspx/.
http://www.ukpia.com/Portals/0O/Repository/DocumédtsP1A%20article%20Petroleum
%20Review%20Dec%202008%20inv%20challenege.pdf éseckMarch 28, 2009)
http://www.ukpia.com/Portals/O/Repository/DocuméBteefing%20Stage%2011%20PVR
%20final%20Feb%2009%20pdf.pdf (accessed March @a9R
http://www.ukpia.com/Portals/0O/Repository/DocumédtsP1A%20article%20Petroleum
%20Review%20Dec%202008%20inv%20challenege.pdf éseckMarch 28, 2009)
http://www.ukpia.com/Portals/O/Repository/DocumédtsP1A%20Briefing%20Paper%?2
Opetrol%20vs%20diesel%20prices%20December%20200&pckessed March 28,
2009)
http://www.ukpia.com/Portals/0/Repository/Documénesvsletters/UK%20P1A%20New
s%20winter%202008.pdf (accessed March 28, 2009)
http://www.ukpia.com/Portals/0/Repository/DocumeédisP1A%20Briefing%20Paper%?2
00il%20industry%20profitability%200ctober%2008%238#. (accessed March 28,
2009)
http://www.ukpia.com/Portals/O/Repository/Documénswvsletters/newsletter%20summe
r%2008.pdf (accessed March 28, 2009)

British Chamber of Commerce. The Ultimate Busirgssvork.
http://www.britishchambers.org.uk/. (accessed M&8h2009)

http://mwww.britishchambers.org.uk/67982192438482K10k-workers-spend-75-of-time-
behind-desks.html (accessed September 13, 2008)

The Sunday Times. Times Online. http://www.timegwakto.uk//.

http://business.timesonline.co.uk/tol/business/atidu sectors/construction_and_property/
article4516862.ece (accessed September 13, 2008)

http://business.timesonline.co.uk/tol/business/eatins/wef/article3261583.ece (accessed
September 13, 2008)

http://business.timesonline.co.uk/tol/business/eatins/wef/article3261586.ece (accessed
September 13, 2008)

http://business.timesonline.co.uk/tol/business/#tdu sectors/banking_and_finance/articl
e5580988.ece (accessed January 25, 2009)



TBU in Zlin, Faculty of Humanities a7

Daily Mail. Mail Online. http://www.dailymail.co.uk
http://www.dailymail.co.uk/debate/article-1127168/AN-MASSIE-You-English-think-
Scots-thrifty-cautious--Gordon-gang-proves-wronglhtaccessed January 25, 2009)

The New York Times. http://www.nytimes.com/.
http://www.nytimes.com/2009/01/25/us/25support.Mmi=business (accessed January
25, 2009)



TBU in Zlin, Faculty of Humanities 48

LIST OF TABLES

Table 1. Classification Of StYIES .......cooii e 14
Table 2. DIVISION Of IIOMS .....coiiiiiiiiieeseeee e 30
Table 3. Functional Categorization of [dIOMS ........cccoeviiiieieiiiiieeee e 31
Table 4. The List of FOUN 1AIOMS ......oiiiii e 40

Table 5. The Frequency Of IdIOMS............ oo e e eeeeeeeeieeeeeeeeieiirs e e e e ereee e e e e aaaaaaas 41



