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ABSTRACT

The aim of this work is to find and describe methad translating in Czech tourist
brochures translated into English and specify thality of the English version of each
brochure. The theoretical part describes the qanoé terminology, introduces the
standards for creating terms and explains the qirafetranslation. Practical part focuses
on strategies of translating that are used in dheist brochures according to analysis that
has been made from 26 Czech tourist brochureslatadsinto English. This work also
demonstrates the usage of inappropriate stratagigsuggests using of correct translating
methods that are useful for the foreign reader. fihal part of the thesis compares

strategies used in brochures from each touristraggin of the Czech Republic.

Keywords: terminology, meaning, translation, strategy, esa@zech language, English

language.

ABSTRAKT

Cilem této bakai&ké prace je zjistit a popsat jednotlivé metodgkfadaniceskych
turistickych brozur peloZzenych do anglického jazyka a&itikvalitu piekladu anglickych
verzi jednotlivych brozur. Teoretickdast popisuje pojeti terminologie, seznamuje se
zdsadami vytvigni termiri a popisuje konceptipkladani. Praktickéast se zagfuje na
strategie pekladani, které jsou vyuzivany v turistickych bn@ah, na zaklad analyzy
spaivajici v rozboru 26teskych turistickych brozuriploZzenych do anglického jazyka.
Prace také upoztwje na vyuzivani nepatnych strategii a navrhuje vhoggi
piekladatelské metody, které jsou zanoy®inosné pro zahratiho ¢tende. Zarecna
cast prace porovnava strategie vyuzivané v brozZupgdhotlivych turistickych destinaci

Ceské republiky.

Kli ¢ova slova: terminologie, vyznam, igklad, strategie, vyuZiticesky jazyk, anglicky

jazyk.
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INTRODUCTION

There is a tendency of Czech people to travel natm@ad. Therefore, the necessity of
quality propagation of Czech tourist destinatiorises. However, not only Czech visitors
are important for Czech tourism. The most often whpropagation is a tourist brochure.

The majority of foreign tourists comes to the Czeapital — Prague. “How is the quality

of Prague tourist brochures translated into Englighthere any difference between the
quality of Prague brochures and brochures fromra@teech tourist destinations?” These
are some of the questions that will be the thesadilg with.

The purpose of the work is to find the differenbeswveen English and Czech versions
of brochures and to specify the strategies thauaegel by Czech translators in translating
Czech tourist brochures. Firstly, the thesis wdl dealing with the theory of terminology
and translation. This information should help fdvedter understanding of the further text.
The first part of the analytical section will denstrate mistakes and other falsehoods
appearing in brochures. The main part of the theslisfocus on the description and
comparison of particular translation strategiesvakdages and disadvantages of each
strategy will be emphasized as well as possilslitire using more appropriate strategy of
translation to replace the incorrect ones.

| have always been interested in traveling anchlag about new cultures. However, it
seems to me that the effort of Czech tourist dastins, apart from Prague, to attract
foreign visitors is insufficient. This is also redd to the translation of tourist brochures.
That is also one of the reasons why | have chdsisntdpic of my bachelor thesis. The
work will demonstrate the level of professionaliam translation of Czech tourist
brochures and subsequently uncover the tourisindgisins whose translation in tourist
brochures is substandard.

| hope that the results of the bachelor thesig, firunded inappropriateness in
translation and suggested solutions will lead tpromement of the situation in translating
Czech tourist brochures from the point of viewlw# thoice of translator and degree of the

subsequent checking procedures.
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1 TERMINOLOGY

Technical texts consist of special terminologicgbressions. Tourist brochures, as a kind
of technical and informative text, provide read®@ny pieces of information about certain
territorial unit. Each booklet contains various dgnof terminology. Translator has to be
prepared to deal with them and has to translata ttwrectly. At first, translator should be
familiar with the basics of terminology and withetleriteria for creation of new terms.
Following chapter describes terminology from théfedent points of view, shows the
interconnection between terminology and other gisees and introduces the international

standards for creation of new terms.

1.1 Theory of terminology
Terminology can be seen in many different approsicBasically, there are two major
meanings of the word of terminology:

» Product — the final terminological unit

= Process — the activity of creating, organizing simdcturing terms

As a science, it developed from the need to sgweblems in language and
communication, which makes it the science of pcattexperience. Generally, it is based
on the classification of terms according to conset other words, terminology is based
on the relationship between terms and conceptabréC1999, 8)

To understand the nature of terminology and subedty the difference between
terminology and other disciplines, several termgeita be described.
Term: “Lexical unit consisting of one or more than omerd which represents a concept
inside a domain”.
Concept “An abstract unit which consists of the charastes of a number of concrete or
abstract objects which are selected according ¢cisp scientific or conventional criteria
appropriate from a domain”.
Domain: “The subject field, area of knowledge, disciplipeoduction process, or method
in which a concept is being used”.
Subject field: “An area of knowledge which is established fag gurpose of grouping into
conventional categories the concepts considerdeelasging together”. (Kaguera 2002,
10)
“Terminology is closely linked to the special subject field€abré 1999, 9)
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Science, technology and communication are closeligted to terminology. These
branches are interconnected, i.e. there are cidaBons that create a practical unit aim of
which is not only to describe concepts but alsbaaonductive to other disciplines. Other
disciplines that relate to terminology are lingwst logic and lexicology.

In comparison to linguistics, terminology has #&edent relation to words. These
differences are set by the structure of languadeom the point of view of dictionary
characteristics that are written in linguisticsterminological way and from the approach
to formation of terms. Lexicology does not dealhmiheaning unless it is connected to
word. The basic unit for lexicology is a word, whilerminology considers the concept as
a basic unit. Therefore, it is possible for theirmeaoncept to be created freely from the
term (or name) that it constitutes which means teahinology is not strictly linked to
grammar as lexicology. The aim of lexicology is gsbow the lexical competence of
speakers through words; while terminology find®tigh terms a reference to concepts of

the real world.

1.1.1 Users of terminology
According to different focuses for work with terrological elements and applications, two
groups of terminology users can be distinguished:

= Direct users — terminologists for intermediary oedt communication

» Mediators — writers of dictionaries or people who various ways facilitate

communication
Users of these two different groups have differeg®ds. Regarding these particular

communicative andlinguistic dimensionscan be identified. In communicative dimension
terms are used for simplification of communicatiavhiereas in linguistic dimension,

terminology is object of work.

1.1.2 Characteristics of terminology
Generally, terminology prefers methods of creatnay terms that connect languages,
make them closer and also reduce the differenceasieba them. Therefore, the
international criteria for term formation have bemeated. There are also guidelines in
each languageAccording to this, two major characteristics ofntéenology can be seen.
The first specific characteristic is that the venmttform of words is crucial for the
terminology. Secondly, terminology and lexicologifet in their implications — the basic

unit of lexicology is a word whether the basic wfiterminology is a concept. This leads
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to different inventory of words (or terms) presehten dictionaries, lexicons or
vocabularies. (Cabré 1999, 34)

1.1.3Term
Apart from lexicology and logic, terminology is alslosely connected to semantics. From
the semantic point of view, terminology is the arbetween language and the real world
because terms constitute the real objects. Termsised to represent ideas and thoughts,
and as an intermediary between different disciglinieerms help arrange the structure of
each discipline.

In many ways, a term has similar characteristia asrd. Both of them have meaning
and occur in a language discourse. Terms and vesedanits of an established code which
means that they have a systematic aspect. §ystematic aspecican be divided into
formal (interpretation of term)semantiqmeaning) andunctional(usage). Term and word
are both part of the specialized communicationh lwdtthem suits to concrete object that
occurs in the real world — this is called tpeagmatic aspect To summarize the
resemblance between term and words, these two argtsery similar from the point of
view of semantic or of the formal side. On the oth&nd, they vary in the communicative
viewpoint.

Following signs are typical for a term:

= “Its expression is a symbol

= |t results from a convention

» |ts content is its most important trait

= The concept it represents is explicitly defined

» The description of a concept leads to the fiel&kmdwledge in which it occurs.”

(Cabré 1999, 81

In connection with dictionaries, words are ass¢sa® elements of discourse. It is
important how they are used in context. Unlike vepréerms are not considered as
inflective, i.e. particular morphological form igtsfor a particular use in context. Terms

must be used in proper grammatical context.

1.2 Formation of terms
The number of concepts for which it is necessargremte a term is disproportionately

higher compared to the number of roots in cer@ngliage. That is the main reason for the
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necessity of creating new terms. Terms are usuallgpounded from word elements or
transferred terms (terms borrowed from anothedYiel
Criteria that have to be followed while forming ewnterm:
= The meaning of term should be clear. No ambigwstyaliowed. Ambiguity can
cause confusion or misunderstanding. Meanings dhaokt be reciprocal and
should not be part of the same subject field.
» There should not be many synonymous terms becauselld lead to assumption
that there is more than one concept.
= |tis not possible to change existing term with@lévant purpose.
= The name of the term should accurately describedheept and its characteristics.
Term should be able to derivate; therefore, each teas to have an outer form that makes
it possible.
Terms can also be formed or modified by:
= Constituents- Meaning could be affected by the successiom®fcbnstituents of
terms.
= Borrowing — “Sometimes it is useful to attribute a modifie@¢aning to a term
current in another field, provided the field isfstiéntly remote to avoid ambiguity.
Such a term is called a transferred ter(XTSM 1983, 10)
= Abbreviation - Terms can be abbreviated to make the commuaicaasier.
However, there are certain conditions which carbetoroken. The abbreviation
cannot match with a concrete trade name, be confusi be in contravention of
linguistic rules. “Abbreviated terms may be formée first letters of the word
elements of a simple term or of word elements ofipound terms, of syllables, of
initials (spelled out), or of different constitusht(ATSM 1983, 11)
Terms of certain field of knowledge should be agesh into an ordered system, not to

create disorganized and chaotic group of terms.

1.3 Terminological standardization

“Standardized terms should be: unambiguous (if iptessunivocal), accurate, concise,
easily spelled, conductive to the formation of datives, and a member of a term system.
If these requirements cannot be all met at the same, a careful selection of the
requirements to be given priority in each individoase should be carried out.” (ATSM
1983, 11)
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Terminological standards are conceived to scienti€chnological use, for use in art
and other disciplines as well as for general ussidally, terminological standardization
simplifies communication and makes it more effeztidowever, the creation of standards,
and successive simplification of communication,respnts onerous task for makers of
these standards. The perfect knowledge of thecpédati language, experience and broad
technical background are essential features teaketpeople cannot lack. They also have to
consider what concepts they are exactly definingywbo is the message designed for.

Nowadays, the number of researches, and subséguer@ntions and discoveries, is
still increasing. The development of new objecttids tremendous amount of new
concepts. All concepts have to be named. Lexicdgnapand terminologists have to deal
with the amount of new concepts and therefore #ppjy special terminological principles
and methods. The naming of terminology proceeds ftbe pieces of knowledge of
terminology science as well as from the practicagdegience of the terminology activity.
There is a wide range of methods. Although lexiapbers occasionally can deal with the
diachronic aspects(historical changes of term), predominantly theyrkvwith existing
terminology. Terminologists, on the other hand, fod@sired terminology. According to
this, they can be called experts on the terminckdgitandardization. (Strehlow 1988, 8)

Terms are classified to systematically linked @&pis in each subject field of
terminology. The fact that concepts are definedsistently enables each subject field of
terminology specialists to work systematically. marological standardization is crucial
for the products of some branches such as indastgommercial products. During the
process of developing or launching product on tleket new ideas are expressed and new

terms have to be formed in order to conceive ofddeds of new products.

“Standardization of terms is a complex processéhédils a number of operations:
= Unification of concepts and concept systems
= Definition of terms, the reduction of homonymy
= Elimination of synonymy
» Fixing of designations
» Including abbreviations and symbols
= Creation of new terms{Cabré 1999, 200
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Although standardization of terminology simplifidhe communication between
particular languages, it is not possible to usmitenlogical standardization to simplify the

generally used vocabulary. (Cabré 1999, 199)

Terminology plays important role in the text ofitst brochures. Chapter one has been
dealing with the description of terminology as aestfic discipline as well as the
characteristics of terms and has described relatioterminology to other disciplines.
A term is not the same as a word; preceding chamsralso compared and contrasted
these two basic elements. Frequently, new terms twalse created when translating tourist
brochures, therefore, criteria for creation of nesms have also been described with

respect to international standards.
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2 TRANSLATION

In these days, in globalised world, people tentrdeel more and to discover new places
and cultures. On the other hand, municipal digtraetd various tourist destinations want to
attract more and more tourist. That is why tounisichures play important role in tourist
and marketing industry and that is why there iseadnto translate documents of tourist
propaganda, such as tourist brochures. Chapterdeats with the translation of tourist
booklets with respect to the cultural differentias of target languages. Translation on the
word level is also described concerning differenhdk of equivalence and non-
equivalence. The end of the chapter two shows tigueness of translation of the tourist

brochures as a type of marketing propaganda.

2.1 Theory of translation

“Translation is a process aimed at facilitating commication between speakers of different
languages. Translation implies understanding theceotext and this requires knowledge
of the specific terms of the source and targetuagg. This means, in turn, that technical
translators must have some familiarity with thejeobmatter they are translating”. (Cabré
1999, 47)

Translation, as well as terminology (see chapt&}, Tould be seen in two different
approaches: translation asprcess — the activity of translating and translation as
aproduct — the activity of translating.

During the process of translating, there is amioal text written in one language
translated into written text in other language. ©hginal text is calledhe source textand
the different language text is callélge target text The original language is called the

source language while the language of the trartstate is called the target language.

2.2 Translation studies and cultural approaches

Although far in history translation was essent@l franslating religious texts, academic
texts and also for communication between peopléag been a special academic field
since 1950s. In 1980s translation studies begaaime emphasis on translators to have
knowledge of the target language culture as wethadanguage proficiency. It is a well-
known fact that “aspects of culture shape aspeictext’. (Malmkjaer 2005, 36) These
translational aspects form the cultural approactrasfslation studies. The way of people’s

life, their behavior, habits and beliefs are coesd to be a definition of culture. Other
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aspects that influence culture are political anohemical views, religion and commercial
arrangements of the certain group of people.

Festivals and practices, among others, might besidered as typical features of
culture. However, culturally loaded terms, metaghend proverbs must not be forgotten.
Many specialists on translation studies focus pedgion these issues. Therefore, it can be
said that society is somehow bound to languagecattdre. On the other hand, language
reflects the society in which it is used and depglaccording to specific needs of certain
culture. In language it is necessary to know théiqadar situation to understand the idea of
the interpreter. That means that language is degpérah the context. (Malmkjaer 2005,
36)

2.3 Equivalence and non-equivalence

Every culture has its own characteristic. Peoptamfrvarious cultures have different
customs and believe in different values. That Iy wach culture is specific and has its
specific terminology and other language elementhat\s fundamental for one culture
could be irrelevant for another. Therefore, thestjoe of equivalence and non-equivalence

must be taken into consideration.

2.3.1Word
The first thing that every translator has to dedlhws the general meaning communication
in certain language. It is necessary to analyze itlgévidual parts (units) and their
structures to decipher the meaning. “The smallagtwhich we would expect to possess
individual meaning is the word”. By definition: “Wa is the smallest unit of language that
can be used by itself”. (Baker 2008, 11)

Word can be decoded and defined with more easaramd precisely than any other
group of placed letters. However, the fact thaingle word is able to have individual
meaning does not mean that there are not smabenegits that can carry the meaning.
Such elements of course exist. Structural or lisiguidevices are examples of these
elements. Orthographic words are usually not asptexras these units. These differences
between words and meaningful elements appear Adgtiora single language, but also

between distinct languages.
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Meaning can be divided into four categories:

Propositional meaning— It is based on the relationship between the vemd the
concept represented in real or unreal world. Thinotlgs type of meaning it is
possible to consider whether the statement isftrudin not.

Expressive meaning- It is connected with emotions and opinions &f sipeaker.
In this case it is impossible to decide whethés itue or false.

Presupposed meaning- Refers to people’s expectations about partiowtand or
utterance and on the restrictions and limitatiomserent in that. Two types of
restrictions can occur -selectional and collocational Selectional restrictions
logically follow the propositional meaning of a wiprwith help of figurative
language distinguish in what context will be thenteused. Collocational
restrictions point the diversity between differéamiguages. They are not bound to
propositional meaning.

Evoked meaning- It is based on variance of dialect and registbe opinion on
the correct choice of words in a particular sitoltivaries in each culture.
Translator must be prepared to face this kind ofagh follow the principles of the

target language culture with respect to the recgive

Particular types of meaning are not dependentagh ether. Several words concur in

propositional meaning, however, differ in expressiweaning. It is not necessary even for

synonyms to have the same types of meaning. (BX@8, 17)

2.3.2Equivalence

Formal equivalence— Form and content are both important for the tard its
meaning. In other words, the aim of formal equiaakeis to find the most accurate
term in the target language with respect to forrd emntent. The structure of the
source text is crucial in this case. Formal eqeineé tends to be as much correct
and exact as possible. There are certain textsvfoch formal equivalence is
typical, such as “gloss translatiohs”

Dynamic equivalence— Unlike formal equivalence, the match betweerepéar

and purpose is not so strictly observed. That iedahe principle of equivalent

L“A gloss is a translation or brief explanationdifficult or technical text. A gloss can appeathie margin,
between the lines of a text, or as a footnoteL (%110, 1)
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effect The structure of the source text is not essentigbortant is the receptor-

message relationship. The relations in the so@xtenust be observed in the target
language text. In this type of equivalence the geint is to tailor grammar and

lexicon and together with the principles of targetture create the impression of
naturalness. The target language text should gnmeassion of a natural coherent
text without any disturbing unfamiliar features lirfnced by the source text.

(Munday 2001, 38)

2.3.3Non-equivalence
“Non-equivalence at word level means that the taaggguage has no direct equivalent for
a word which occurs in the source text”. (Baker@ D)

There is not a single type of non-equivalence.-sHquivalence differs according to the
difficulty level. Translators have to deal with feeissues on daily basis, and therefore
a certain strategies have been originated. Howeaen in the case of non-equivalent
terms theprinciple of naturalnessnust be preserved which means that not evenegiras
acceptable. (Baker 2008, 20)

2.4 Translator

It is a specialist that revises particular textrirthe source language to the target language.
During the process of translation it is not onlg tanguage that is changed, it is also the
cultural conception. Translator has to have knogdedbout certain cultures and their
historical background to follow and protect valaéseach culture. The analysis of Czech
tourist brochures translated into English shows this criterion is not always met. (See
chapter 3)

Translator must at first examine the source ttheérefore he or she is r@ceiver
Translator is also producerbecause modifies the source text into a targgulage text.
These successive operations are linked togethemfinédnce each other. Translator could
be considered as a special kindcoimmunicator. While other receivers of text do not
have to be fully focused on what they read or tisi® for translators the interpretation
with the source text is fundamental.

Translators can be divided according to the aptasmnslating, e.g. technical, literary,

religious or according to the mode of translatiag. oral textor written text translators
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Oral text translator works in immediate responke,written text translator works in more
reflective way. (Hatim 1997, 11)

2.5 Tourist brochure as a text type

After learning the theory of terminology and prpleis for creating new terms, after
considering problems of translation with non-eqlémae and cultural diversity between
different languages, there is also a structurakespf the text of tourist brochure that
cannot be ignored. Typical features of such tert$ r@strictions that have to be followed
are described below.

Tourist brochure is a special kind of text contanmany technical data used for
advertising purposes. Tourist catalogues or brahimave many characteristic features,
such as graphical design, pictures or differenttsfoffext in these documents is not
continuous but rather separated into sentencearagmphs placed variously in the page.

Individual paragraphs or expressions can be fabby pictures, graphics, tables etc.
The graphical structure of booklets establishesntiganing of the text. That should be
taken into account while translating; which mealmat tit is not possible to change the
graphical layout in translated text because it mgguse diversity in meaning between the
source text and the target text. Translations ahstexts differ from translations of
coherent texts. The translated version must mairtkea graphical structure and the overall
appearance of the document contrary to classigtd tehere the graphical design does not
always play a notable role.

Three main functions of text are distinguishede Tiain purpose of tourist brochure is
to catch reader’s attention, inform and attract.tAése three aspects form the message of
the text:

= |nformative

= EXxpressive

= Operative

Text in tourist brochure is oriented on the cohtghich means that carries essential
information. To make the text more compulsive dffec expressive elements, such as
metaphor, proverbs, pun or alliteration, could bed.u

The graphical layout and the verbal text in tdusi®chures and other advertising texts

are usually followed by pictures and logos. Diagsaand maps are also frequently used.
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These particular components are interconnecteldieinée each other, and create an overall

impression of the whole advertising document.

2.6 Translator of tourist brochure

Translator of advertising texts can influence thecess of the advertising campaign. That
is why a great responsibility is put on the tratmsi® They should be aware of the main
principles of advertising, marketing strategies #mel situation of subject, for which the
campaign is designed for, and its position in tlekat. They should also be familiar with
the culture of the source and the target languagevath restrictions related to the form
and function of the text. The visual aspect of doeuments must be always conserved
because it is mostly part of the marketing straiegydvertising. However, there are other
challenges that every translator must be prepapedake, because specific touristic

brochure represent specific requirements and anttr (Anderman 1999, 95)

In chapter two characteristics of translation halbeen described. Further,
characteristics of culture in general, culturaledsity and influence of cultural aspects on
translation. The second part of the chapter hazusgs®d different types of equivalence and
has outlined the problems of non-equivalence. Tdreaquivalence issue will be described
in detail in analysis of Czech tourist brochuremslated into English (see chapter 4.2).
This analysis is part of the practical sectionhw bachelor thesis. Typical features of the

text structure in tourist brochures have been dastin the last part of the chapter two.
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3 CZECH TOURIST BROCHURES TRANSLATED INTO ENGLISH

The first part of the bachelor thesis explainedipalar elements and various disciplines
connected to translation of tourist brochures. Swebments and disciplines are
terminology, terminological standardization, eqlevee and non-equivalence or structure
characteristics of tourist booklets. The practipart will focus on the Czech tourist
brochures translated into English. Analysis of peotatic terms will be described as well
as the comparison of English and Czech versionisurist brochures. The first part of the
analysis deals with grammatical mistakes and ingppate translation. In the second part,
translation of terminology is divided into certajroups according to the strategy that was

used during translation.

3.1 Mistakes and inappropriate translations

The text in tourist brochures should attract therdton of the reader mainly because of the
information it provides. However, sometimes there different elements that catch the
attention even before reader catches the messathe ¢éxt. As such elements might be
considered mistakes. This chapter describes vakimas of errors that are caused either
by the insufficient knowledge of the translator by the careless approach and

unsatisfactory checking procedure.

3.1.1 Culture of translator as an influencing factor
In Catalogue of Congress Tourism of Zlin and Lddwice Regionin the column about
Luhatovice, theElectra City Cultural Centres promoted. In the headline, the building is
correctly translated asaultural centre The Czech term for the building is calledturni
dim. That is probably the reason why further in thet,t&vhen the cultural centre was
mentioned again, the translator used t& building. KD is the Czech abbreviation for
the cultural centre. The word building was probabtided as an explanatory word for
foreigners to understand what type of object iseddbted. However, the combination with
KD is very confusing.

In the Eastern MoraviaRegion of Spas and Relaxatitmnochure another incorrect
translation appears$iotel Crazy Maryoffers a relaxing room translated aseatroom In
the Czech version of the brochure the tewpativarnais used.Odpaiivarna means the
place where you can have a rest. Therefore, thelCzanslator translated thelaxing

room as arestroom However, the termmestroomhas an absolutely different meaning in



TBU in Zlin, Faculty of Humanities 27

English; it is an American term used for toilettésformation that the Czech reader
receives differs from information that the foreigrader receives. While Czechs read about
relaxing room, foreigners read about toilettes. Taktion between the term and the
concept differs in both versions of the brochure.

Both examples represent mistakes in translatiarsexh by the influence of Czech
terminology of the Czech translators. These mistakee often informally called
“czenglisH.

In the Steps of Zlin Architecture a name of a brochure where a similar type dftakie
occurs. The typical housing from Thomas'&as described. The houses are usually block
shaped, divided into two parts suited for two famsil In Czech they are callgdldomky
The variant of the house that is not divided into parts is callegedno-domekFrom the
translation it is obvious that the translator ise€z because both terms are translated
literally, into “czenglish”:

Puldomek *Halfhouse, *Double-house

Jednodomek *One-house

The content of the terms from the English versabrihe brochure is not clear. The
identity of the source text and the target textasachieved. The foreign language speaker,
who is not familiar with Zlin architecture, doestitave to recognize the real meaning of
the terms.

Puldomek Semi-detached house

Jednodomek Detached house
The example demonstrates the lack of knowledgaetranslator or lack of research done
before or during translating.

A similar mistake connected to Zlin architectuppears in the brochure @lin and
Luhacovice RegionThe Zlin cinema is calledelké kinon Czech, whergelkémeansig.
Although the official name of the cinema in EnglisitheGrand Cinema in Zlinthe term
has been translated Bgg Cinema The lack of the translator’s effort to gain appiate
information reflects the target text translatioraiag The official name of the Zlin cinema
can be found on many film festival websites or esarthe Thomas Ba official website.
This particular mistake probably does not cause s@ryous ambiguity, as preceding

examples; however, it providésmgmentary data that are not appropriate.
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3.1.2 False friends

In the Tourist Guide of Zlirthe Zlin grammar school in Lesfitvrt is mentioned. The
Czech term for a grammar schoolggmnazium The tour guide mentions the grammar
school asZlin Gymnasium Gymnéziumin Czech stands for a type of educational
institution where in English it means a large rolmmexercising and doing sport activities.
It leads to the assumption that it idadse friend. However, it would not be necessarily
a false friend ifgymnaziumis an official name of the grammar school in EsigliThe
Czech name i§ymnazium Zlin — Lesi@tvr. However, the column primarily describes
Zlin Planetariumthat is placed neatlin GymnasiumA description of the type of school is
Zlin Gymnasiums cannot be found anywhere in the text. Frompihiat of view of foreign
reader of the tourist brochure the translation dussprovide sufficient information and

therefore the translation may be considered agisfeszory.

3.1.3 Other falsehoods in translation
Apart from the incorrectness in equivalent ternfseré are also stylistic mistakes,
especially, mistakes caused by the wrong spellmthis type of mistakes, it is usually not
clear whether the misspelling is caused by thefiicgent knowledge of translator or by
mistake during typesetting the brochure.

In Orlické horytourist brochureStudenecké skébre translated &Sould RocksThe
Czech termStudeneckeére derived from their highest hill nam&tudenywhich means
cold. Most likely, this mistake is a misprint. Howeveapart from thencorrect spelling,
the translation is not accuratold is not equivalent oftudeneckyut rather ofstudeny
Therefore, the bilingual translation would be, Inmstcase, more appropriate (see chapter
4.2.1). Using bilingual translation the original &h term would be left in the text and
extra information abouStudeny Hilland its translation added into the brackets ohéurt
into the text. Bilingual translation is describednain detail in chapter 4.2.1 as one of the
translating strategies.

Other stylistic deviations can be found in fraurist Guide of the Zlin and Lutavice
Region.Hostynské vrchgre translated @sos-tynské HillsThe dash after the first syllable
is very confusing and rather nonsensical. If theshdastands after the second
syllableHostyn-ské&hat would be acceptable as a way to make the mgafi the term
more clear because the robtostyn would be divided from the adjectival suffix.

Nevertheless, the official website of Eastern M@alescribes these hills ostyn Hills
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It shows the problem of incompatibility of partiaulsources from a certain region, even
edited by the same municipal district. A foreigader who does not know the principles of
Czech affixation does not necessarily have to neieegthatHostynské Hilljor evenHos-

tynskeé Hill3 andHostyn Hillsare considering the same object.

The mistakes mentioned above do not suit and ajgphny strategy of translating
tourist brochures. They have been reported in otdedisplay various problems and
incorrectness in translation that may be createdhieylack of precision of translator,

unprofessionalism or careless approach of thelammsand should be avoided.
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4 STRATEGIES USED IN TRANSLATING TERMINOLOGY

During the translation of terminology in tourisbhures, different methods of translating
certain terms are used. According to the analysiSzech tourist brochures translated to
English these methods have been recorded and diwde several groups. Each group

represents a specific translational strategy. Gmaptescribes the strategies in detail.
4.1 Equivalent terms

4.1.1 Foreign words
The Czech language consists of words and expres#iah do not have an equivalent in
English but have an equivalent in other langua@e®se of the ways to deal with culture
specific terminology is to adopt the term from eefgn language. This kind of translational
strategy is used mostly in connection with meald auisine. Such strategy is applied
abundantly in the official Czech websites consmgiCzech cuisine.

The popular Czech meal calletizek fried chicken or pork meat wrapped in
breadcrumbs, is translated into English by a Ger(Aarstrian) equivalenschnitzel The
reason for such translation is mainly because ihgularity and awareness fiener
schnitzelis much higher than Czee¢feekon a global scale.

One of the specific Czech terms that has no etgnvan English is alstiacenka The
English translation again uses the German equivétanispresswurstThe German terms
are used rather than retaining the Czech termsa&on of such preference may be the
similarity of English and German &3 ermanic languages The Czech terntlacenkaas
well as German termresswursiexpress that something is pressed. While the mgaofi
Czechtlacit or stlacit for the English speaking reader remains uncléar3ermarpressis
the same in English.

The translation through German terms is used ialeases when English has its own
equivalent. For example, the Czech sagdiacka or zelna polévkas translated into
English equivalentabbage souas well as into German equivalesatuerkraut soupThe
resemblance betweesauer and Englishsour is also visible. Another reason of using
German terms, apart from similarities derived froime same language family, is the
general awareness of the English speaking foresgakethe German culture and cuisine

that is substantially higher than awareness of Czecsine.
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When a German term is used in English text, ugdalther description of the meal
follows. Apart from the terminological branch ofisime, no foreign-language equivalents

were mentioned in the analyzed tourist brochures.

4.1.2 Collocations and idioms
The translator might encounter terms or expressidnsh have an equivalent in English
but their structures are very different from Czethese are essentially collocations and
idioms. If the translator does not have sufficikembwledge of the equivalent of those terms
in the target language, it is necessary to condusirvey in order to achieve the correct
expression. If the terms are translated literatlynost cases, the subsequent translation is
incorrect and may lead to deviation from the odjimeaning.

In Catalog of Congress Tourism of Zlin and Labnvce Districtmany providers offer
a complex service nameikce na k. This expression has been derived fromstiagby na
Kli¢ in connection to building new houses. Tiiteral translation would be bn key.
Fortunately, none of the analyzed brochures contioh translation. The relevant
equivalent, which iga turnkey servicas used in all texts.

Another example of idiom appears in theur Guide of Olomouc Regiofhe overall
sightseeing tour across Olomouc is calledomouc v kostcewhich literary means
“Olomouc in a cube This kind of translation is of course unaccefgablhe English
equivalent has a different form. As in the previaase, the expression in the tourist
brochure is correctly translated into English eglent that has a different form which is
Olomouc in a NutshellThe form varies while the meaning remains theesam

The two examples above demonstrate that in commmetti collocations and idioms
translators seem to be aware of the differentiatibauch expression between the source

and target language.

4.2 Non-equivalent terms

The majority of Czech terms closely connected tedbztraditions, customs or various
Czech official names do not have direct equivalentsnglish. Translators, therefore, have
to face the onerous task of translating such testogy. Each translator deals with the
translation of non-equivalent terms in a differeraty. That is why different techniques and

strategies in translation arose.
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4.2.1 Bilingual translation
Bilingual translation is a commonly used strategyCzech-English tourist brochures. The
strategy proceeds from presenting both — the soainckthe target language term. Two
different techniques are distinguished:
. Czech-English term translation

. English-Czech term translation

4.2.1.1 Czech-English term trandation
The Czech term remains the same position in thie Td»e English translation follows in
the brackets. This type of translation is used gmadantly when the Czech term represents
the official name of an institution, sight or hist@l monument or another object whose
name should be left in the original form. The Eslgliranslation serves as information for
the foreign reader to understand the concept df sren. For example:

Prasné brana (Powder Tower)

Hradcany (Castle district)

Obcanska zalozna (Civil Loping Company)

Zemska banka (Provincial Bank)

Diwci hrady (Maidens Castles)

Svata voda (Holy Water)

Not all parts of the term necessarily have torbedlated. Sometimes, it is sufficient to
translate only the part that characterizes the sv/l@m or which differentiates the term
from another. As in following example from tReague, Beyond the Borders of the Prague
Heritage Reservatiotourist guide:

Divoka Sarka (Wild)
Ticha Sarka (Quiet)

The translation only deals with the adjectividgoké andtichd The purpose of such

translation is rather informative and describingebilingual translation considering only

the adjectives or other parts of the term is, hauevery rare.

4.2.1.2 English-Czech term trandation

It is a kind of bilingual technique similar to tipeeceding one. The English term, in this

case, takes the first position before the origedch version of the term. As in following:
Fair Palace (Veletrzni palace)

Hungry Wall (Hladova gha)
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The frequency in usage of bilingual translation mhthe translated term precedes the
Czech term in brackets is not as significant aofiposite variant.

Bilingual translation from the point of view ofdtbrochure reader might be considered
as one of the most useful and practical becays®vides as much information as possible
by displaying the terms in the source language el ag in the target language. Another
advantage is that the foreign tourist is confrontgith the Czech language which may be

another useful way to become familiar with the Qreglture.

4.2.2 Fully translated terms
Translators tend to translate as many terms asibgb®ssvhich is not necessarily
advantageous. Translating specific terminologyaweeha similar meaning with the original
term is a complicated process. The translated iemfiten slightly deviated from the term
of the source text. These deviations are oftenfarra of: hyponym, hyperonym, emotive
or connotative differentiations.
Firstly, the group of terms that is translateditérms with a closely corresponding
meaning to the original Czech is described. Sucimgeappears mainly in therague

tourist guide.

Starongstské namsti Old Town Square
Starondstsky orloj Old Town Astronomical Clock
Mala strana Lesser Town

Although the termAstronomical Clocldiffers by the Czech termrloj, it has a rather
descriptive character. The originalloj is not used probably because it is one of the most
important and popular sights in Prague and the ICwren might be difficult for foreigners
to read. To read the two consonants (r, I) nexédoh other is for majority of English
speakers a demanding task.

On the other hand, a considerable amount of texogy is translated with a slightly
deviated meaning. In the tourist guideRrague Spitalské polds translated aBlospital
field. The denotative meaning remains the same whiledhaotative meaning is changed.
Spital in Czech is an expressive term fohaspital However, the form is informal and
nowadays rather old-fashioned, used only in collggspeech. The English terkospital
is an official term that is neutral and can be usefdrmal language as well as in informal

speech.
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One term that seems to cause problems to Czeghlatars is a ternsady, which

meansorchards Every timesadyappears in the text, a different translation msdus
Bezrwovy sady BezeuGardens
Riegrovy sady Rieger’s Park

In both examples, terms that are used in traosladire not accurate. Although the
wordsgardensandpark are related, they cannot be regarded as synonymelmard The
meaning of each is slightly different. Accordingttee Cambridge dictionargardens(in
plural form) are: “a public park with flowers, plarand places to sit”, where thechardis
characterized as “an area of land where fruit t(basnot orange trees or other citrus trees)
are grown”. The definition gbark is “a large area of land with grass and treesosunaed
by fences or walls, which is specially arrangedhsd people can walk in it for pleasure or
children can play in it". Having considered theateinships between these three words,
gardensandpark can be considered synonyms; however, the meanitinge avordorchard
differs. That is the reason why the Czech teady(orchards) should not be translated as
gardens(zahrady) opark (park).

Another example osuperordinate word appears in thdourist Guide of Olomouc
region the termstola is translated as a tunnel (in the brochurePodgue translated as
a water tunnel)Stolais a kind of tunnel used mainly for canalizatiamdavaste water.
According to this, it is obvious thatolais a hyponym of tunnel.

The Tourist Guide of Olomouc Regidescribes typical Czech rural festivalsadicni
hodyare translated asaditional fest Althoughhodyare kind of fest, the terfiestis very
general. Many occasions and celebrations appeangdthie year in Czech villages that
could also be considered as a traditional festh sas masopust zabijatka etc. In
connection with traditional festivals, the indispahle part creates the traditional clothing
namedkroj. Kroj was translated into English asotk costumevhich is also a very general
term, superordinate to the tekro;.

Even thoughhyperonyms above express the general meaning of given tetines,
specificity is not preserved. If the text is notearded with concrete pictures, the particular

meaning of the terms would not necessarily be clear

4.2.3 Partially translated terms and non-translated terms
All elements of term are not always translated. ®leenent of a term is translated while

another remains the same form as in the originaime from the source text. Such strategy
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is called partial translation. Usually it is thejeaddival component of the term, as in the
following example:
Borovy vrch Borovy Hill
The reason of using partial translation in thisecanight be the effort to observe the
original name of the hill. Observation of adjectiwerovy simplifies the orientation of
foreign tourist in certain tourist area. Howevérgould be also caused by the inability of
translator to find the equivalent of the adjectirovy (Literal translation oBorovy vrch
iIs The Pine Tree Hi)l
The translated part of the term is not necessdhé adjectival component. The
adjectival part could remain in the original sourfmem while nominal element is
translated.
ValaSské Kumstovani Wallachian KumsStovani
The usage of such strategy is here obvious. TeelCermkumstovanis very specific
and could not be translated to English and rettiessimilar denotative and connotative
meaning.
Source language terms are sometimes kept in @higinal form, i.e. no translation is
performed. Although this type of strategy is relaly often used in analyzed tourist

brochures, the information provided to the readefery insufficient.

4.2.4 Translation with extra information

In this kind of translation strategy the term froine source text is usually fully translated
and extra information describing the meaning of tien is added. This is a common
strategy in the Czech tourist brochures translatedEnglish. The use of translation with

extra information according to analysis has thedHollowing characters:

. Czech term with English extra information
" English term with English extra information
. Bilingual terms with English extra information

4.2.4.1 Czech term with English extra information
From the three variants the most commonly used ©he.term from the target language
remains the same form — it is not translated. Bxrfiamation in English is added.

Chriby Chriby Hills

Rokytka Rokytka Stream

Olomoucke tvaizky Olomoucke tvagky cheese



TBU in Zlin, Faculty of Humanities 36

Zalrhlice Zakhlice neighborhood
Lovecky zaniek Lovecky Zandek pension
The extra information in the examples above ctsmsi$ a single word. However,
sometimes one-word information is not sufficientl anlonger noun phrase has to be used.
As in following example:

CKD CKD Heavy Machinery Company

4.2.4.2 English term with English extra information

In the English-English type of translation with exinformation, the original term from the
source language is fully translated into a targagliage equivalent and extra information
in English is added.

Bariiv kanal Baa Navigation Canal

4.2.4.3 Bilingual translation with English extra information
The term remains in the original Czech form; howevke English equivalent follows
together with the extra information in English si®wn in the following example:
Vinny sklep Vinny sklep (wine cellar — monasteryialsly
had its own vineyards)

This example is from the brochure Bfague Beyond the Borders of the Prague
Heritage Reservation The translator probably wanted to explain theuteqity of wine
cellar at those times, although the Czech versmas chot contain the extra information.
This brochure is the only one from the analyzedchwoes providing this type of
translation.

Translation with extra information together withlingual translation is the most
useful way to preserve the original meaning andigeenough information for the foreign
reader at the same time. Both strategies provieéateign tourist with help to understand

the concept of term.

4.2.5 Omission of terms
The last of the strategies used in translatingisowrochures is of rather misleading
character. The term is not translated, not everu@eltl in the source language text — is
omitted.

In the brochure oEastern Moravia — Region of Spas and Relaxatothe column

describingMiramare Spa Hotea group of terms is omitted:
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Zabaly (Wraps)

Inhalace (Inhalations)

Elektrol&ba (Electrotherapy)

Lécebny #locvik (Rehabilitation exercises)

All terms appear translated in a different parthed brochure. Therefore, the omission is
not caused by the insufficient knowledge of tratmsla

From all the 26 analyzed Czech tourist brochurasstated into English only one is
specific for its over-usage of this inappropriatetegy. It isTourist Guide of Olomouc
Regionwhere omission outnumbers all other strategies.ddty terms and sentences are
omitted but alsparagraphs or even whole pagesrhe difference between the Czech and
English versions of the brochure is obvious. Witie source language brochure consists
of 99 pages, the target language brochure hassdnly

From the point of view of terms from the analysfsboth versions of text is clear,
where the translator was not able to translate taroid not want to expend extra effort to
search appropriate sources to find the particudarnvalent. Instead, the whole sentence is
omitted. As in sentences with following terms:

Vlastivwdné museum (Homeland Study Museum)

Krapnikovéa vyzdoba (Stalactite and Stalagmite decoration)

Lipové aleje (Lime avenues)
Visuté lavka (Suspension bridge)
Skiipec (Rack)

Nauwna stezka (Nature Trail)

Most of the terms above demand a small amountséarch to find the required
equivalent; however, in this case the translat@fgored omission of terms rather than
further research, suggesting a certain degreebigssionalism.

From the point of view of omitted paragraphs omolehpages almost every other page
is missing. The brochure is divided into chaptéest deal with specific topics. Generally,
each chapter in the English version of the broclsisgpproximately one page shorter than
the same chapter in the source language versienAgpendix P I.). The “Do-you-know
box” is also many times missing (see Appendix PTlhe amount of information provided
by the Czech version dfourist Guide of Olomouc Regids incomparably higher than the
amount of information provided by the same versainthe brochure translated into
English.
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Omission of terms in other brochures was foung amlbrochure oflesenickovhere
the sentence witRropastis omitted.Propastshould have been translatedaagorge

Apart form the two foregoing brochures no othessuthe strategy of omission.

4.2.6 Inconsistency of translators at terms
The analysis of the 200 terms extracted from thec@zourist brochures translated into
English shows that there are no rules guiding whens appropriate to use certain
translation strategy.

The following examples show different strategissdiin translating the termanesti

(square):
Nanesti republiky Narsti republiky
Starondstské namwsti Old Town Square (Star@siské namsti)
Vitezné narasti Vitzné Square
Nanesti Miru Mirové Square
Nanwsti 14.Rijna the Square of N&#sti 14.Rijna

Even though all the examples above are taken fiwailourist Guide of Prague
Beyond the Borders of the Prague Heritage Resamatiach term is translated differently.
The translation of term imconsistent Nanesti republikyis not translated; it remains in its
original form from the source texiStaron¥stské nawsti is translated by bilingual
translation and foWitezné nardsti partial translation is used. The last two exampéese
special attentionMirové Squareseems to be translated partially, however, wita th
nonsensical transformation bfiru into Mirové Part of the term remains in Czech, but not
in the same form as in the source text. If thedlator wanted to retain the Czech name of
the square and was uncertain about the structutteeaierm in the target text, the strategy
used in the very last example should be appliet & translation with extra information
(see chapter 4.2.4).

The inconsistency in translating is also refleatethe following examples where non-
translation and full translation are being shown:

Eliska Premyslovna Elizabeth of Bohemia

Premysl| Otakar Femysl| Otakar
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5 SUMMARY OF THE ANALYTICAL PART

The practical part of the thesis consists of amalgs Czech tourist brochures translated
into English. Particular strategies seem to be uaaedomly according to the translator.
Therefore, the appearance of each strategy differeach brochure. For the visual
appearance of the 26 analyzed brochures see AppEnidli The following graph displays

the appearance of particular translation stratagigeneral:

Graph 1: Appearance of Certain Strategies in Czecihist brochures

Appearance of certain strategies
in Czech tourist brochures

Twenty-five percent (25%) of all analyzed termse,aherefore, translated with the
English equivalent. Bilingual translation places sacond position with 36. Bilingual
translation, together with the translation with raxinformation, appears to be the most
suitable strategies from the point of view of rgaddowever, the number of terms
translated with extra information is relatively I¢28). Twenty-one (21) analyzed terms are
not translated, remain in the source language fard,the information provided to foreign
reader is very low. The least used strategy issthmstitution of English translation by the
foreign language equivalent. As previously statads kind of strategy is used mainly in
the branch of cooking and cuisine (see chaptet 4.1.

As previously discussed, the appearance of eaalegy in particular Czech tourist
brochures translated into English depends on tneskator. The differences in translation

of each brochure are, therefore, substantial. FHoetter illustration of diversity between
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brochures, the three major brochures are takenaaatized separately. The following

graphs display the degree of each strategy used in:

. Prague: Beyond the Borders of the Prague HeritagseRvation
. Tourist Guide of Olomouc Region
. Tourist Guide of Zlin and Luliavice Region

Prague: Beyond the Borders of the Prague Heritage Reservation.
The Czech version of this Prague tourist brochasewell as the English version, consists

of 122 pages. The usage of translation strateg@ss Graph 2:

Graph 2: Usage of particular strategies in Praguedhure

Prague: Beyond the Borders of
the Prague Heritage Reservation

From the 106 analyzed terms from the Prague brecBhrterms are translated bilingually
(33%) which is a very positive fact. Further pasis are held by the full translation and
non-translation. Despite the high number of terhad arre not translated (16 terms, 15%)
the meaning of these terms is explained furthahentext. Hyperonyms or differences in
connotative meaning between the source and taegetppear in the brochure minimally.
Only three terms from the 106 are found. Strategfe®rm omission and substitution of
terms by foreign language equivalents are not ptasethe brochure of Prague. Although
the Prague: Beyond the Borders of the Prague HeritageeRvationis the most precise

from all analyzed brochures, the name of transiatanspecified.
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Tourist Guide of Olomouc Region
Chapter 4.2.5 has outlined the usage of translati@iegies in Olomouc tourist brochure.
Although the brochure is clearly organized, follalgy plenty of pictures, the translation

of the brochure is very specific and rather corgreial.

Graph 3: Usage of Translation Strategies in ther@baic brochure

Tourist Guide of Olomouc
Region
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The Czech version ofourist Guide of Olomouc Regidras 99 pages; while the English
version consists only of 51 pages (see Appendi). Hthat is one of the reasons why in the
Graph 3 the omission strategy greatly outranksotihers. Thirty-three percent (33%) of
analyzed terms of this brochure are omitted inEhglish version — (16 of the 44 analyzed
terms). Omission of terms belongs to a categormgaygpropriate strategies which should be
avoided in translation. The use of translationtsgs that are helpful to foreign readers,
such as bilingual translation or translation witktra information, is insignificant and

insufficient. The professionalism level of tranglatis very low. The name of the translator

IS not given.

Tourist Guide of Zlin and Luhacovice Region
The analysis of this brochure is not similar to #malysis of other brochures due to the
impossibility of obtaining the Czech version of th@chure. Because of the unavailability

of the Czech version, no attention will be paidtih® omission of terms because no
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comparison between the Czech and English versioitddoe taken. The ratio between

others translation strategies used in the brodswutesplayed in Graph 4.

Graph 4: Usage of Certain Translation StrategieZlm and Luh&ovice Brochure

Tourist Guide of the Zlin and
Luhacovice Region
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Representation of partial translation and tranmtatwith extra information is minor.
Bilingual translation forms 14% of all 27 analyzestms. Utilization of non-translation
strategy is very high in the brochure (8 of 27 ®iwon 30%). The non-translation strategy is
useful to retain the original form of term to irdiace the Czech term to the foreign reader.
However, the meaning of such terms has to be exguafurther in the text which is not
always fulfilled it theTourist Guide of the Zlin and Lubiavice RegionAlthough the fully
translated terms prevail, many mistakes occurcdhatlead to misunderstandings. Big
Cinema, Hos-tynské Hills, Ba quarter houseandZlin Gymnasiumare among them. For
more information see chapter 3.1.. The full tratstaappears in the brochure 33% of the

time.
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CONCLUSION

In these days, almost every tourist destinatiors uearist brochures as its main kind of
propagation. Tourist brochures are kind of advieigisext containing many technical data
and terminology. The quality of Czech tourist bre@s is on high level; however, there is
no general surveillance to the quality of tourisbdhures translation. The quality of
translation depends only on each Czech touristirdgsin. The aim of this work was to
find the differences between the Czech and Englskion of each brochure and to specify
the quality of the translation. Although the Czegsions of brochures remain similar in
structure and style, the English versions vary anynaspects. The thesis has been divided
into two parts.

The theoretical part consists of two chaptersapgidr one deals with the concept of
terminology, its characteristics, users and intgonal standards for creating terms. Tourist
brochures as a type of text and the theory of katios have been described in chapter two.

The practical part is based on the analysis ofigblbrochures. | have collected 26
tourist brochures from all over the Czech Repusid searched the official websites of the
Czech Republic. Each brochure has been searcheterminology in both language
versions. About 200 terms have been collected acahrding the way they were translated,
have been divided into several groups. Each grapesents a translation strategy.
Analytical part has focused on these strategiegraislation and also has described
mistakes that are common for Czech translators.

These differentiations have been studied in def@fminology used in Czech tourist
brochures is unique and culture bound, the translatherefore, is often a difficult task
even for an experienced translator. Strategies usdchnslating tourist brochures have
been described in detail in chapter 4.

The analysis has shown that the differences betweeCzech and English versions of
brochures are magnificent. Unfortunately, not ewa@propriate strategies occur. Often
much of the text is omitted in the English brochuféie usage of certain translation
strategies varies in brochures from particular @reraother words, the usage of appropriate
strategies for translating terminology and subsetjyethe quality of the translated
brochure depends on the quality of translator. hiegr how to approach problems in
translating booklets that see hundreds of peopblnisnerous task. The final part of the

thesis is supposed to help with this issue. Thppr@priate translating strategies have been
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summarized in this part. There are also solutiomggssted to avoid using incorrect
strategies and to help in dealing with problematcds.

Working on the thesis was beneficial because ehaproved my language skills and
have broadened my horizons in connection with theec@ tourist destinations.
Unfortunately, |have confirmed my initial conjectu about the insufficiency in
propagation of the Czech tourist destinations teifm visitors. Therefore, | would like to
offer a copy of the thesis to several municipatraits and tourist destinations in order to
introduce them the current situation of brochurasglation. Hopefully, the thesis will be

one of the first steps to improve the quality oe€lz tourist propagation.



TBU in Zlin, Faculty of Humanities 45

BIBLIOGRAPHY

Books

Anderman, M. Gunilla, Rogers, Margaret, NewmarkePel999Word, Text, Translation:

Lliber Amicorum for Peter Newmarklevedon: Frankfurt.

ASTM International. 1983Standardization of Technical Terminologylichigan: Ann

Arbor University.

Baker, Mona. 2008n Other Words: a Coursebook on Translati@f.ed.

London: Routledge.

Cabré, Maria Teresa. 1999Terminology: Theory, Methods, and Applications

Philadelphia: John Benjamins.
Hatim, Basil, Mason, lan. 199The Translator as Communicatdrondon: Routledge.

Kageura, Kg. 2002. The Dynamics of Terminology: a Descriptive Theofy Term

Formation and Terminological GrowtRhiladelphia: John Benjamins.

Laviosa, Sara2002. Corpus-based Translation Studies: Theory, Findingpplications

Amsterdam, Rodopi

Malmkjaer, Kirsten. 2005Linguistics and the Language of TranslatioBdinburgh:
Edinburgh University.

Munday, Jeremy. 2001llntroducing Translation Studies: Theories and Aggiions.

London: Routledge.

Strehlow, Richard Alan. 1988ASTM Committee on Terminology- Standardization of

Technical Terminology.

Online sources

Grzegorz Nowak, Szymon Grabowski,Cezary Draus, Randatbski, and Wojciech
Bieniecki. 2010. Designing a Computer-assisted Jledion System for Multi-
lingual Catalogue and Advertising Brochure Transte. MEMSTECH2010,
Ukraine. http://wbieniec.kis.p.lodz.pl/researcleill0_memstech_nowak CAT.pdf
(accessed October 10, 2010).



TBU in Zlin, Faculty of Humanities 46

SIL software. Partners in Language Developments&zloy of Literacy Termsl999 SIL
Internationalhttp://www.sil.org/lingualinks/literacy/Referencekaials/glossaryofl
iteracyterms/WhatlsAGloss.htm (accessed Decemhez(id)

Other sources

Tourist brochures:

ARC s.r.0. 2010Kralicky Sn¢Znik Catalog of Tourist ServicesiMikulov.
Cernikova, Milena. 2009. “Jablonné nad Orlidblonné nad Orlici.”

Ceska migrafie a.s. 2010. “Tourist Newspaper for Region of Eastern Bohemia, Summer
2010". Pardubice.

Dragoun, Zde&k. 2010. “Prague: Underground Prague”. Prague:u@itMonument Care

and Tourism Department of Prague City Hall.

East-Moravian Tourist Authority. 2010. “Eastern Mwaia: Region of Spas and Relaxation.
Zlin.

. 2010. “Krortizsko, the Kronitiz Region”. Zlin
. 2009. “Tourist Guide of the Zlin and Létnwace region”.
. 2010. “Zlinsko a Lubtavicko: Catalogue of Congress Tourism”. Zlin

H.S.G, 2009. “Historical Sites of Pardubice regioPardubice: Destiai spol€nost
vychodniCechy.

Jaros Milan. 2010. “Prague: Prague Highlights, MuEixhibitions, Festivals, Sport”. Prague:

Culture, Monument Care and Tourism Department agee City Hall.

. 2010. “Praha: Odpoek a volnycas, Relaxation and Pastime, Erholung un
Freizeit“. Prague: Culture, Monument Care and T@urDepartment of Prague City
Hall.

LukéSek, Josef. 2007. “Orlicko: Along the White dk& Hronov.
. 2007. “Orlicko: Sacred Monumentdtonov.
. 2007. “Orlicko: Tourist Trade and RelaxatsService” Hronov.

Municipal Authority of the City of Zlin. 2010. “Zfhi: In the Steps of Zlin Architecture”. Zlin



TBU in Zlin, Faculty of Humanities 47

. 2005. “Zlin: Points of Interes?™ ed. Zlin.
Martin Tour s.r.0. 2010. “Martin Tour — City TourdPrague.
Printo,spol. s.r.o. 2010. “Olomouc: Tourist Guid&lomouc.
. 2009. “Olomouc: Spas and Wellne€dbmouc.
PROFI-tisk GROUP s.r.0. 2010. “Winter and Summeru&sement”. Kouty nad Desnou.
Scaron s.r.0. 2010. “Jesenickdéseniky.
. 2010. “SumperskaJeseniky.
SS studio. 2005. “Central Moravia AttractioSternberk.

Turecky, David. 2009. “Prague: Beyond the Boarddrshe Prague Heritage Reservation”.
Prague: Culture, Monument Care and Tourism DepanttiofePrague City Hall.

Online brochures:

Czech Republic, the official website. Czech Food &nmink. Ministry of Foreign Affairs.
http://www.czech.cz/en/66847-food-and-drink. (aseesDecember 07, 2010).

Czech Republic, the official website. Czech Gagimop. Ministry of Foreign Affairs.
http://www.czech.cz/en/98231-czech-gastronomy.gssed December 07, 2010).



TBU in Zlin, Faculty of Humanities 48

LIST OF GRAPHS

Graph 1: Appearance of Certain Strategies in Camatist brochures..................... 39
Graph 2: Usage of particular strategies in Pragaehure...............cccoevee e, 40
Graph 3: Usage of Translation Strategies in ther@lac brochure........................ 41

Graph 4:Usage of Certain Translation Strategies in Zlin lamdaovice Brochure..... 42



TBU in Zlin, Faculty of Humanities 49

APPENDICES

Pl Diversity between the Czech and English isarof Tourist Guide of Olomouc

Region.

Pl Visual Appearance of English versions ofalgmed brochures and websites.



APPENDIX P I:

DIVERSITY BETWEEN THE CZECH AND ENGLI

SH

VERSION OF TOURIST GUIDE OF OLOMOUC REGION.

Olomoucky kraj

gedet Mo

-
Olomoucky kraj 1Ky

www.ok-tounsm ez
wwwjeseniky-lourism.cz
s strednimorava-foUrism.o2

wmm Maraa

Omission of the “Do-you-know box”

Veleran Arena, Muzeum historickych aulomebili

Ma e 2010 3 atevic v Dlomoust Nejests] vefeind pristupnd muzuum
historicijeh autnmakae v GR. ha plode wBtEr el 2000 m s ngvEtdnic
il profiladnout wics jak stk vomd 3 et stneky unikinich
upaniitel. Srcam shiky | uceiana kolekoe anomobi matky TATRA
ez nagpftadlivitim expondty najdete rapiidad jeding dochaven)
s vazu Tatra 75 Sport nebo angingln ke Tatra 49, Expozice budn
pravideind aiyovina pliedtosinmi wistavam, Otefan 3 provee zlg-
iR N2 e STFANKACN. Badoeri 3 wwwstra e s

Lelecké mazeum Olomouc
'n' nivd ctefRnEm misey v Clomouci-Nufsding 5 mzsts proiddnout fadu widlvajoh o proudavych letadel poe-

el & 28, fol: 604 72 47H, wiow befockmamumecin £

letagtyam. L

235 4. 209
Fora Olomout - |arni slaps
mezindecthi carainckd viziave 8 veleirh

19422, B.2000

Flora Dinos: — kinl staps

et RN dnicEd syeim A W T

71010, 200 .

0 Flora Ofotinus - possimi etapa .
Vi e, Zakgniny 2 Sholepen) vipatki

710 16, 2018 Oma.

feerfrl gasnoeomie 3 nipoi

A e T N3

wanwloraol ez, 1el: 566 T

MPUMII!IIJEHIE

'ddmy R, ks,
atipIe)
upmicgaan | mwxmﬂs&mmm
@ cuarpduz Enpticks rogting dapifufl
Fren ciznkiairi Evodichae, Uhaond navilidl | detmd
 E ot sk it YL 885 726 215
Oviaci drbe bfmosrr Oi-e B3-4E.00 hod,
b= ;LR 3016 00 hod

) Botanicks zahvoda
Frie g pazirien
14 b N8 pide
v, Kesuin| pavndstig:
% puthal sz mi
Hiehe: nlomoucks parky posidull regn dnik ¢ mésta an e rhisdan na mEsum.
\ B plEmiriou piachécky & oripodingk ake nabd | mista, Merd by sipinem, pshinudy nieod]
A el mirout. Mechiz it homanickoy Zlwadi & rasien slllmmammh\
& BezniErvich sad e Smetsnmch sadken mildeln radhil uni Dievran dobir
Wil utfrocicss 1 tropicke skleniky. G 8 w82k wid nanechlp Ujk uben-Tien
Jaims hadlied sty kadtin a ahi iy, ME FllR g gtn;ssﬁ:?m.

‘Slondy sic ndviiamikl

gk Flora hyranus
Vi1 37T, 1l 556 T 71, waee foR-ier

i EINECITITr s E-10UTIEM C2 15

Olomouc region

Tourist Gui

wve kLo 2
i fescndky-tourl o
W Ce T i

-2
=]
o
s
Ty
=
=
=
72

)

Py
=R

o
e

Flora Olomeuc

The exiznslve (femoue gardens cffe nol onfy an escas In gresnely
and & pleasant rest bt 3lsp coniain painés of Inferast you shauld nol
miss, Lst xtulw“(mll"ﬂa‘ém by fhe botanicel garcen and the toze

naonal hetags manamart. Wil you should defnilsy nof riss an
he vaitiora hinizubra et irg markels it

s 0f Ihousancs of visZoes swry year

More than 50 years

a5
VeelAgrira $7I1T, e 420 585 T2 111, woen Vree<t 2
wnmmnmm@..«

o

April 22-25, 2010 Florn Dlomaus - spring edifon
Imiamatial gartsiing gshitsben md Irede kit
st 19-22, 2910 Fioen Glomaouc - SUmmir seisos
Ivismetion| gamening extibsfion. md e fair
October 7-10, 2018 Flora Ctormous - ssbume wition
E-Nwm: ol Poai, wegetabin and rursery ganhiniy

umnu
Tel: b8 725 111, wanwdoendl

hmm Mgz nwpszmn
Sprin uw(aollmoum Jezz Thst Gy

e, Sokoisd o, Tal, +420 535 250 268
MI 1318, PG Acadonin Film Olomoue
Inanrratina) o festial
Paiadof Uwersity Oloncus, wanwapcl ez
Wiry 13-10, 010 CLOMOUC Beer Festivad
Fameus fear-ostval tatring Mo 1han 100 kds
o bisar, el 4420 02 515 06w pririastil o2
durm 34, 2070 Dwofae s Olomaus
Featival of clessical mus
Tl 4420 535 205 520, w2
ke 2-5, 2010 Feast ot ong
84 enrusl irtemaions chor festel
T +420 537 20 34, woswFestaru e 2
deme 2576, 210 Oty Festival
Hstorical oy celpraacns, s nEmale s
.\m—ﬁepmbu—mm«m&-nrorunm

q—_;m'!:msep"\nucg:m nators’ gmru wed tamparey

Gultural experiences

e migic of the marrent. oy, diaow
Tl s ien s, and fun -l ris )
tindd on Ihes Qlomout: cullu sten ol

Uomou: ks e Ly of Cultre For selals
0 o s iz clomug e

Worwian Theatro Dlomowe "ﬁ H0-00%
it g.dm.ﬁ*u.-.

e
USRS P, JN-A QU GLOEED
Moravien Phiharmonic Orchesiia,
m-nu Musiz Soclsty
il nesasrs
mm mnaﬂzn-c 420 B8 205 620, wnrm itz
July-huet CLOSED

W Central Moravia

Varied seleﬁlian

ks

August, 2010 Marshl Celntyasions
Calstrabons min & pama gl miltary brass muso
Tl B3 B12 07

Suphembar, 210 Infernationsl Qegan Festnl
Fasthial of mgan s, concsms i & 1 D)
of £ Mortz, Tal: + 420 586 202 539, warw iz
Sepizmber 16-11, 2010 European Hevitage Days.
Opan houss o2 oty maruments

A DO B

Sapramar-Oesober 2010

The Autums Festival of Sacred Music

Fitg e perkanmearioss. of bected music in churcnes
oo Qomoue, Til: +420 588 220 45

e pocTT-RsthiaL

i By & ey Sulabls or anikien

Tl ) B8 Y208

Dpeting houm: March Tue-Sus B %am-4pm
Apni-Clcicbar Tue—5un 2 50




-

Diversity in number of pages — the last page ohdanguage version

ez karty s{k%m
Lipnigks

Hraa Helfstyn T',-n nad Betvou A0 ki 0 ke

Méstskd muzgum a galerie v Hranicich nebo 60K 0 K&
Aquapark Plovarma Hranice sleva 55%

Prohiidka mésta s ddrkem, Lignik nad Betvou  ddrek (hodnaty 25 Ki)

Motolcirova driha, Lipnik nad Bedvou sleva 10-20%
Hrad Stembark 2OKE KL
Zon Svaty Kopetek, Diomouc-Svaty Kopetek 240 KE 0K
Golf Ciub Dlomous, Dolany-Vska 480 Kt 0K
Celkovd cena (2 dospEli + 2 gt} 2560 KE 1080 Ki
Uielfite 1480 HE

Uspora pro despdidho oo 550 K, pro dité o 280 KE, “pra dér pesting bez vetupnsto 2 andioprovacice a Fatirnu U salendhe stamu

Tip na vylet po Jesenikach

U cany fsau SoULtem fedactiact sin vl o 2 uspdid a 2 it

Vslupné_ ber karty ¢ kadou
1. den Sumperk:

Tematické prachizky méstem Sumperk BOKE 0K
Wihledy 2 radnigni vide, Sumperk BOKE 0K
Wastheddné muzaum v Sumperku 120 KE 0Ke
2, den Sumpersko:

Rutni papirna Velké Losiny 250 KE 0 Ke
Zamek \elki Losing 240 K oKe
Wellnass hotel Diana — wellnesscentrum slevn 10%
3. den Jesenicko:

Muzeum Vincenzz Priessnitze GO KE OKE
Wlestivednd muzeum Jesenicka 120 K ke
Letni bobovi drdha Kaste Patfkay 200 Kg OKE
Adrenalin Park Jeseniky 360 K& 0Kg
4. den Javornicko a Zulovsko:

Zamek Jansky Vreh, Javermik 240 ke oK
Méstsk muzeum Javornik 12U ke UKe
Jeskyné Na Pomez! sleva 20-40%
5. den Zlatehorsko:

Zatorudng mijny BOKE  oke
Mestské muzeum Zlaté Hory 60K OKE
deskyné Na Spitdku sleva 20-43%

Gelkovd sena (2 daspeli + 2 dti) 1970 KE 1080 KE
Usetfite BOD KE
Uspara pro dospdiého ad 250 KE, pra dité od 195 Ke

Unedené eeny jsau pouze ofientagni

Vpdal: Dlomoucky kra), Jeremenkava 404, 779 11 Dlamoue, e-mak: tourismikr-olomouskyee.
wwee Kr-ciomaucky.cz, tel.- 535 508 111, fax: 585 508 832, 2, vydind

sl i S

Design, fexty, spracowdni: m-ARK Marketing a reklame s r.0., Feleznitni 4, T79.00 Dtomoue. t=1: 585 104 212, waw m-ark oz
Folo: m-ARK, 1x o Netop, archivy mést a obci - Mapy: Jar Mackovsky, Cantral European Data Agercy, 4.5,

Tisk: Lioress s.1.0,, Hamernicka 263, 738 11 Fryctant nag Dstravici, fel - 558 675 541, Diomoue 2009
Meprodejné - spolufinancovine EU, wew, mstrednimanava.cz

Broumidl R

Karlova Studanka weaimy cimate 1
. 31 S [E) BiE: G043 501N, TTIHIEMEE

T amierad | miperiad ety s bufdngs a4 lncaed

.4 besubil moanan emonmn ety s

of the Iresfuest and clesnest 1k in fhe Caech Rapaliie.

-
e sz fur sathing and drisking teatmans. The sir-
00 MR 1 b et o s e mesvesiar.
b Skt 10% !
mlmmmmmmmmlmmmm
o [ |, whatgead,
sk, il i W Wlﬁw*w Vo S, s
Td AHIE TR wamksalacka

I veliid Kollina Treasure o atwse €

1. 1 ) S AT 2 808N, 1T TR ZTHE

1t 2 e macisd peseioees Doealient in the Jasmiiy Moantaies, It shraiches
oyt the NlskeS af Me Vysekd Hole Moaurtan (1,464 m ahos We
Tessll. Soms of the bocal sprecies; ol plats cannot be fowsd at any ather
plae is f6 whele Crech Republol & challenging 7 Jan fong et
Wil tral s Ihwossgh Me reserve. The irall starks in Mald Merdebsi-
b ek TR A Chalinien, w saaricin mow Epsanij o)

I 1315 Mordvia - Karlov

IMagnificent vews

(31 53 DRSSV 2ESN, TR 26T
¥ w0y cmb 0 roarty packs, you wil Do revrded with o vise
of the antive walay. {n #= Kaphtov weh Sl thers is & gracets
shiine standing, holding a museum ngde. The romantic i o
the Kpfvnd hguntein offer a magnilicent v of Barkre Sudin-
b sl o rbing FRgiON. Tel: 14248 854 273 06, s malamormdan £

I siitek A grassroad af many roads 0

. A1 =G4} GPE. ATRSEE 06N, 1714 2av'E

Thes B77m Wgh muusin saddle m the startieg point for many
towrist destinalinns; the most pogetaric the main ridge trall 1o the
dekenl shudénks Wel, Prtrovy kamery, and fn Svtana, & sitos
al Bkfilek - Ui goid gnumie of i Jesoky Moustalns, guards
Ihe garkig lul blosging 1o a keal pul-n caf, which provides
Tarehment nsate:

I Slezsich Harta ideal vasation

(0. 31 K7 GPS: US4 2E SN, 1TIXT 750

Tre wallay resstvair on Matmvice River offars
tmmisg, baat ililes. Ushing, yachiing, anc
windsarling. The sumuundng wonds pafie
mushinam aeé sirwhesry pickng ood P
pazka 0l the Werkey Jecenik it yaw for ks
ur HThBharha o3, iwts igiha-Sed I 2

Il Rymarov
At the threshokt of e Jesaniy s,
L3 S| GRS SR NIN ATEATET

Stusiad i the burder bt
the Nz sed Hnuls Jessnn, he
oW b dminaled by e e
riih Gherch of St Michal oed
@ Early Buroque towi lull 4l
aflers & rumbe of Wh-quaits
ke and pﬂlﬂi ol Inserest
NN IWTRCRCT, Wik 2

I Bruntdl g msoy

i ¥1 3G67) GRS ATEI2ATN, 17 ISR FATE

Thea b 5 W dof rer cintre:
siluated m Mg trage e
Inom Oones t Sl
Precims metds w2 o be
mined Bece O excegliona
Itaredl an Me kdal o
led, e desa's Courcd ol
ngsumplion of the Vipn Sary
mil 2 e Golbic chanedl, Ba
_UniPsky wrch aren, and sy
o kAN Sghts.

Bl Chiatmay,
T +5T) 30 1 T3T, 00 54 71T
aet et sparah et

RECOMMENDED:

Blunes War) Pary

i PR [#Rirdy

Tl o238 554 1D 668, o420 TT7 273 TR

CHsays wackeg 300, & swirming pacd s & couns!
Curei, i i kreion pool weirpeol Fiish saana,
ARNAE, W ] b

The sl Evrgienn
i Daioens Wk Flegards, s

|



APPENDIX P II: VISUAL APPEARANCE OF ENGLISH VERSION S
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In this chapter, we

Id like to present the Czech Republic to you from a rather
different point of view. We hope that upon leaving the country, you will be
with at least a ltle Czech cuisine and have some insights about the Czechs
themselves, as the cuisine reveals a lot. We can confidently say that Czech
built up a considerable reputation around the world and has found many adv
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Itis said that Czech cuisine is not the healthiest. However, from this aspect it does not
differ so much from other Central European cuisine. It is related to German and
Austrian cuisine.
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