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ABSTRAKT

Prace se zabyva pozici metrosexu& americké kultie. Nejdive uvadi historické
souvislosti, které se tykaji tohoto jevu. Podayawtleni o tom, kde, kdy a z jakého
duvodu se tento termin objevil poprvé. Zabyva se hemta metrosexudl ke sportudi
souvislostmi mezi terminem ,homosexual“ a ,metrag@% Podstatnaast se ¥nuje
otazce metrosexuéla ¢ernoSskaci hispanska populace v USA. Sdsti prace jsou i
rozhovory settyfmi mladymi Ameréany, kig¢i se povazuji za metrosexualy. PokousSi se
odpowdét na otazku, co je vedlo k tomu, Ze se stali nsetxadly a zjistit jejich nazory na

fenomén metrosexualnich niuz

Kli¢ova slova:
Metrosexual, homosexualita, heterosexualita, ark&rgpolénost, cernoSska populace,

hispanska populace, 20. stoleti, 21. stoleti, médznovory.

ABSTRACT

The thesis discuses the position of metrosexuafs iméday’'s American culture. Firstly,
it focuses on the historical background of thisnelt explains where and when it appeared
for the first time. Secondly, it focuses on itsatenship to fashion, sport, homosexuals,
and the relation of this phenomenon to the blaak Hispanic people. The main part also
contains the survey among young American men whasider themselves as being
metrosexuals. It tries to find out their attitudethe metrosexuality and what has made

them to become metrosexuals.

Keywords:
Metrosexual, homosexuality, heterosexuality, Amnwricsociety, African American

population, Hispanic population, tQ(Qentury, 21 century, media, interviews.
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INTRODUCTION

We are surrounded by many terms including the weexual,” such as “heterosexuals,”

LT3

“bisexuals,” “homosexuals,” and “metrosexuals.” Tineth is that people are aware of
what it means to be a heterosexual, a homosexuwabmexual, but | have found out that a
lot of people do not know what it means to be araseixual. Some people think that if
somebody is called a metrosexual it is a synonyia gdy. On the other hand, some others
think that only heterosexuals can be metrosext#dsvever, | am going to point out that
both these opinions are not valid. It has also baéoussed many times if the term
metrosexual is an absolutely new phenomenon orTiwrefore, | am going to focus on
this question, too.

The main concern of my thesis is to discuss thsttipo of metrosexuals in American
culture. | wanted to find out about their role mstculture, so | decided to look at it from
many angles. My focus is on when the phenomenomeifosexuals arose in the USA.
Even though the term was invented by Mark Simpsbo 8 British, it is the USA which
is associated the most with this term. | remembaicking a TV program on Czech TV
where a Czech film director was interviewed abaatdtay in the USA. The interviewer
also told him that he had heard he was a metroteXha director’s reaction was very
positive and he explained that it was very commarrg American men. He also said
that it was going to spread from the USA throughbetworld. | did not pay attention to
this back then but now, while writing this theglss recollection crossed my mind again.
Related to this | am going to focus on the questvbg it is the USA which is considered a
country where the first metrosexuals appeared. Wénet was really the USA with the
most men who are metrosexuals and, of course what their main reason that they
become metrosexuals. Who played the most importdatn spreading this phenomenon?
| am going to look at the question of the ethnickgmound related to metrosexuality and

what role plays in this phenomenon.



THEORY



1 METROSEXUAL MEN

The term “metrosexual” cannot be considered unknoewiadays since most of the people
associate David Beckham with it. Moreover, Davi¢tiBeam is considered to be an icon of
metrosexuality. However, not many people know whki® phenomenon comes from and
what exactly it means to be a metrosexual. Ondsotiéfinitions is: “Metrosexual is a
neologism of the 2000s generally applied to hetetoal men with a strong concern for
their appearance, and/or whose lifestyles disptiapates stereotypically attributed to gay
men.”™ One of the most important aspects of this deiniis that it mentions heterosexual
men. This is something most metrosexuals find ingmar The fact is that they have
interests stereotypically attributed to homosexusleh as shopping, going to the tanning
saloon and spending a lot of money on luxury. Havethey want to be separated from
homosexuals and they never forget to mention tieyt &re straight.

As it was already mentioned, the term “metrosexwals invented by Mark Simpson,
who is a British cultural critic. It is probably portant to point out that he is a homosexual
and a critic of the consumer society. In Novemb@®4l he published an article in the

Independentalled “Here Come the Mirror Men” where he wrote:

“Metrosexual man, the single young man with a higgposable income, living or working in the
city (because that's where all the best shops &¢gerhaps the most promising consumer market
of the decade. In the Eighties he was only to hedoinside fashion magazines such as GQ, in
television advertisements for Levis jeans or in gays. In the Nineties, he’s everywhere and he’s
going shopping?

Why "metrosexual"? “Thenetro- (city) prefix indicates this man's purely urbafedtyle,
while the-sexualsuffix comes from "homosexual,” meaning that tinign, although he is
usually straight, embodies the heightened aestisetinse often associated with certain
types of gay meri®> Simpson came up with this term in order to criicthe consumer
society. His intention was to express his disappradf men who waste money on
unimportant things, such as expensive clothes smetic products. He sees these men as
men whose lives are in the hands of fashion anthets industry. At first he was talking
about heterosexuals but later he improved it addndi mention the word “hetero” while

talking about metrosexuals. So basically a metnagleds any kind of man who likes the

! “Metrosexuals,* Wikipedia, http://en.wikipedia.dngki/Metrosexual.

2 Mark Simpson,It's a Queer World: Deviant Adventures in PoptGr, (Birhampton: Haworth Press),
207.

% “Metrosexual” WORD SPY, http://www.wordspy.com/vs/metrosexual.asp.



consumer type of life. He likes spending moneylives in the city and, of course, he is
rich?

When Simpson came up with this term, he did nalize how widely this term was
going to be used. The media started to use ths oera large scale along with fashion and
cosmetic industry in their adverts. The result vilagt these three powers played an

important role in spreading this term.

1.1 History of Metrosexuals

We could ask why the situation has changed. Why wer not interesting in shopping
before. On the other hand, one could also wondeisfa really new phenomenon. One of
the answers could be that in the nineties manyosbrelated for example to gays and
lesbians, started to vanish. We can say that peopleed forward so there was no reason
why men should have not worn pink shirt in the tieee which would probably be
unacceptable ten years before. However, some peogles that historically there have
always been such men who liked shopping and takamg of themselves more than other
men. There just was not the term which would dbsdiiem as metrosexuals.

Historically, there are examples of men who wevacerned with their appearance
more than others at their time. The clothes anldd@mve always been for some men very
important. It is obvious in a bookhe Great Gatsby (1925)ritten by Francis Scot
Fitzgerald who quite often describes what kind lothees the main male characters are
wearing. These characters could be described asssiatic and narcissism is quite often
associated with metrosexuals. Another term closthéometrosexual is “dandy”. In fact,
dandies share many aspects with metrosexual men.

A dandy was a man in the late 18th and the beginoi the 19th century for whom his
physical appearance was very important. This temginated in England and France and
one of the well-known dandies was, for exampledLByron® A dandy would probably be
called metrosexual nowadays. Besides paying a @tisation to his looks, a dandy was
also very careful about the language he used. el@ osly refined language and focused on
his sophisticated leisure activities, such as gtonpe theatre or reading books. These men

tried to imitate the aristocratic way of life aneére very concerned with their clothes and

4 See Simpsonif's a Queer World208.
® See “Dandy” Wikipedia, http://en.wikipedia.orghiRandy.



hair. Thomas Carly defined a dandy man in this wAyDandy is a clothes-wearing man, a
man whose trade office and existence consistsanimaring of clothes. Every faculty of
his soul, spirit, purse and person is heroicallysezrated to this one object the wearing of
clothes wisely and well, so that the others dredi¢, he lives to dresg.”

Based on this description of a dandy it is obvithet even more than two hundreds
years ago there were men who were almost obsestgledhe way they looked. They
wanted without doubt to be looked at.

As it was mentioned, there are many similaritiesween the dandy man and the
metrosexual man - they both fit the descriptiort thay live to dress, they like to be gazed
at by others or that both are concerned with thbysical appearance. However, there is
one main difference which they do not share. Ithes role of sport. Dandy did not find
sport attractive at all. Oscar Wilde claimed thfaiotball is all very well a good game for
rough girls, but not for delicate boy§.This opinion about sport makes a dandy quite
different from a metrosexual. While a dandy maninaeta that sport is something
unsophisticated, for a metrosexual it is a paliehg a metrosexual. A typical metrosexual
should be well-built from sport.

All in all, there are many aspects shared by dandrel metrosexuals especially the love
for clothes and exposing themselves. However, #u¢ that one of the attributes of a
metrosexual is being an athlete makes these tvastypbmen be quite different.

Going even further back in the history, theréhis term narcissism which is connected
with the Greek mythology. There are many aspeecitsrttetrosexuals share with narcissists
such as the obsession with their looks or the eésibe admired by others. However, there
is a significant difference between the narcissmt the metrosexual. Metrosexual men are
self-confident. They are extroverts and alwaysklahout themselves that they look great.
Therefore, it is no harm for them, if somebodystétiem that, for example, the clothes they
wear are bad. Metrosexuals except the opinion tbigt mot a disaster for them. By the
contrast, narcissist men are introvert and theylieehear that they are perfect and look
good. Narcissists take any type of critique tooosesty and they basically fall apart when

they hear it.

® “Dandy,“ Wikipedia, http://en.wikipedia.org/wiki/andy.
" David Coad;The Metrosexual: Gender, Sexuality, and Spgdfew York: State University of New York
Press), 24.



It is obvious that the roots of metrosexuality gaywback into the history. There has always

been a sort of men who were more overwhelmed Wwah tooks than the others.

1.2 Present-Day Metrosexuals

One view of metrosexuals is that they are prodattsur present society. When Simpson
came up with this term for the first time in 1994, basically criticised the kind of society
and culture where spending money and buying mock raare products are the most
important activities for people. He hated the idéaich men living in metropolitan areas
and spending money for the products that were #dedr According to Simpson, these
advertisements were supporting men to live jussaorer way of lifé However, all media
started to use this term and a metrosexual becasyehbol for a young rich successful
man. Cosmetics companies started to focus moreemand later on it turned out to be
really good payoff. Their turnovers have riser2000s and continue growing. Those of
them which used to make products only for womenhsas Nivea, Clarins, and Christian
Dior, changed their marketing strategies and statigtributing products for men.

The situation has remained the same until todaywadays there are even more
commercials than ever been before which are adyisien to buy numerous kinds of
cosmetics products. Every fashion magazine offers clothes and skin care products for
men. The man who usually appears in advertisemenbmmercials is considered to be
women’s sex symbol so many men try to copy him.

According to Simpson, one side of these phenometi@at men are trying to look like the
celebrities in commercials. They would like to havemen’s attention and think that if
they dress well and use good, although expensaee, ¢dream, they will be as successful as
commercials say. Some men say that it is onlyifairey pay attention to their appearance
as women do. However, according to Simpson, ibistinat much about fairness but it is
more about how they feel when they see themselvabda mirror. Therefore, they are
called “Mirror Men”, which says a lot. They juskd looking at themselves and want to be
satisfied with what they sée.

It could be said that metrosexuals are contentwhey wear the latest trends and any

time when there is something new on the market theyto buy it. That is exactly what is

8 See Simpsorit’s a Queer World208.
° See Simpsorit’s a Queer World208.



being criticized by Simpson, but the prognosishiat tit is not going to change any time
soon. It used to be only women'’s kind of sport riing all over the mall, looking for new

trends — but it turns out that this kind of hobbkybeing shared nowadays by a lot of men,
too. These men are strongly supported by thousahdslvertisements and commercials
around them. Therefore, spreading the phenomett@ahetrosexual man is in the hands

of the magazines and media.

1.2.1 The Power of Advertising

The power of advertising plays probably one of tkey roles in spreading metrosexuality.
Many magazines which focus on men can be foundhemiarket nowadays — for example
Esquire, Men’s Voguer GQ. These magazines are full of articles dealing wittat real
men today should wear, along with many pieces ofcadhow men should take care of
themselves. Consequently, at the end of such estitlere are lists of products that they
should use. The important thing about these magazs that there is no mention if the
magazine is for heterosexuals or for homosexualsesthere is no reason to divide
metrosexuals into two groups like that. Simpsorssajhe heterosexual address of these
magazines is a convention, there to reassure #uerghip and the advertisers that their
unmanly passions are in fact manly. Nevertheldss,metrosexual man contradicts the
basic premise of traditional heterosexuality thayevomen are looked at and only men do
the looking. Metrosexual man might prefer womenniight prefer men, but when all is

said and done nothing comes between him and hextiei”'°

One of the magazines like
this isAttitudeor GQ. This is a magazine for men but it does not cdrether the reader is
homosexual, heterosexual or bisexual. The importang is that men who read it are
interested in clothes shopping and similar acasitivhich used to be exclusively associated
with women. Magazines likattitude try to persuade men that it is just a normal men’s
world to show the feminine side of them. Moreowbgey try to convince them that it is
what they have to do in order to be successfuieir tives.

The best way how to persuade men to buy any Kintamlucts is to hire famous men
for advertising new products, because men like ¢soeiate themselves with male

celebrities, especially with those who are admivtgdvomen. Although hiring celebrities

1% Simpson)t's a Queer World 209.



such as David Beckham or Ben Affleck costs a fatuih usually increases company’s

income and company gains the money back.

1.2.2 Metrosexuals and Celebrities

As it was mentioned, the women’s sex symbols sgctamous actors or singers are being
exposed in commercials in order to convince mebuy the products they advertise. The
most popular among these celebrities is undoubt®dlyid Beckham; however he is not
the only man who appears in commercials as a syfobahetrosexuals. Male celebrities
who are chosen for commercials are the type of mlem are heterosexual and represent
manly men.

One of the typical examples could be an Austradmmmer lan Thorpe. Although he
has been considered by some people to be a honadséruis not. His explanation was
that he was not homosexual he was just differemh fthat kind of typical rough Australian
men! The fact he likes shopping and following new tf®fis not something that makes a
man be a homosexual. Since Thorpe is a hero foymastralians, he has influenced
many Australian men and also a lot of men all dkerworld in general.

Brad Pitt is another example of a famous metroslexde likes showing his perfect
body and wearing fashionable clothes. Although dones he is seen unshaved, it is
usually because of his work. Otherwise he follows/rirends and is one of the American
metrosexual celebrities.

As it was already mentioned, the most known fanqmerson who is a metrosexual is
David Beckham. Besides the fact that Beckham is@ular British football player, he is
the person that people have on mind when they cacness the metrosexuality topic.
Beckham chooses his clothes very carefully. Heovadl new fashion trends. Moreover, he
is the person who quite often comes up with somgthew, such as haircut or a diamond
earring in his ear, what becomes a hit afterwatgschanges his haircut every month and
he always has many followers who copy him. He & yuhat it means to be a metrosexual.

He likes to be admired by women and he likes tadmired by men too.

1 See CoadThe Metrosexuall.74.



2 GENDER ROLE AND METROSEXUALS IN AMERICAN
CULTURE

The situation with metrosexuals in America is sanilo the situation all over the world.
We cannot really date when some men in the USAestdo be metrosexuals. As in other
countries, there have always been men who wereesteel in their appearance. However,
we can say that it may be a little harder for merthe USA to confess that they like
shopping and other activities which are more ofisaociated with women. The role of
gender is stressed in the USA more than many peeplese.The issue of metrosexuality
is a cultural phenomenon to a large degree. Acogrti some Americans, “the Americans
have always been an extremely macho culture, agddemiation from machismo is
traditionally looked at as weakness. Converselgrahhas been a long tradition of
androgynous men in Britain and Japah.American culture thus expects men to behave in
a proper masculine way which means that the mas doego shopping for clothes twice a
week, does not put a gel on his hair every moroing cream against wrinkles on his face.
He should not do any activities which are stroraggociated with women. According to
American sociologist John J. Macionis, many pedplek that men are concerned with
getting rich while women concentrate on their appeee’® Therefore, a man who is
concerned with his looks more than it is commothien USA can be viewed as somebody

who does not represent a typical American man

2.1 Who is an American Metrosexual

Nowadays, situation in the USA is that people hgateused to the fact that some men just
like clothes as women do and are not homosexualsed¥er, it has become popular to be
a metrosexual especially among young wealthy Araarimen. According to EURO RSG
agency, which is one of the largest advertising aradketing agencies in the world, the
typical young American businessman can be desciibdicis way: When thirty years old
American Karru Martinson wakes up in the morning pts on face cream which costs 60
dollars. He puts on one of his hand-made shirtlaxary Bruno Magli shoes. He does not

have any troubles with his hair because he useg tinds of shampoo and three types of

12 John Parker “Metrosexual Trend On the Rise in Acagt MINIPPON,
http://mwww.mynippon.com/MYNIPPONO707/story129. htaght/www. mynippon.com/MYNIPPONO707/stor
y129.htm.

13 John J. MacionisSociology(Englewood Clifs: Prentice-Hall, 1995), 356.



different hair stuff: conditioner, gel and hair aprHe likes going to the bars and he likes
shopping with his female friends. His male frietldsught about him that he is different.
However, Martinson, who works in a financial distrin New York and lives at
Manhattan, says that he is just the regular.fidnis not unusual to see men like that in
New York nowadays. Especially many men who workaifinancial district are like that.
They follow new trends, buy designer clothes sushAamani, Gucci, Calvin Klein or
Ralph Lauren and visit massage saloon or spa ararebasis. Based ohhe Economist
which, is British weekly magazine, young Americaamspend 240,000,000,000 a year for
beauty cosmetics products.

These new American men, as they are called, deedsexuals but they are willing to
spend more money on clothes and cosmetic prodoatstheir macho friends. According
to the advertising agency EURO RSCG which did theesyy about metrosexuals, men are
starting to be more like women. However, it is @ohew information for clothes and
cosmetic industry because based on their profih fneen’s products, they have been aware
of this situation for a while. According to the gey, almost 35 percent of American men
have got a tendency to be metrosexuals. Therataran be considered as a very surprising
high number since America has always been consldese sort of a macho culture where

men are proud of their masculinfty.

2.2 The Roots of Metrosexuality in the USA

Although it was a Briton Mark Simpson who firshoa up with the term metrosexual, it is
the USA where we can find the ancestors of todayatrosexuals. “Bill Osgerby
contributed a chapter to a study of masculinity arah’s lifestyle magazines in attempt to
correct the somewhat restricted focus of the 1®3fish debate on male consumeristf.”
Bill Osgerby in his boolPlayboys in Paradisargues that type of a consumer male is not
new. These men appeared in America hundred yeaisreand become recognised in
1930s. Osgerby provides historical American consumedels, which include the urban
bachelor, théArrow Man”, the Jazz Age Gatsby buck, and the gaegAll these types of

men must be taken in account if we talk about nsetroals. These men had lived the

4 See “Zrodil se novy typ muze: Metrosexudl” Revtiedis.cz.
http://revue.idnes.cz/sex.asp?r=sex&c=2003M209V03A.
!> See CoadThe MetrosexuaR5.
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consumer type of life in America long time beforenmSson came up with the term
metrosexuat’

In the second half of the nineteenth century thveeee men who were called dudes.
The dude was a nickname for a man who is descrdye@sgerby as “a young man,
upwardly mobile and debonair, who sauntered thrahghbustling city street®® At the
beginning of the twentieth century there was anrb Man”, who was wearing the type
of shirt which had been only worn for sport beforais was also called the “lvy League”
style of dressing. After the the First World Wae tjangster image was quite popular. Men
were wearing very expensive suits or tuxedos. He 1920s, Gatsby style playboys
incarnated what Osgerby refers tosasew masculine style defined by a sense of youthfu
and narcissistic hedonism®.

As we can see in this study made by Osgerby, theve always been men in the USA
who have paid very close attention to what theyrvaea as it can be noticed, it has always
been connected with money. It is obvious that ladise styles could be afforded only by
people who were wealthy. It also shows us how mitks and appearance is connected
with their success. It has always been thoughtdbat-looking and well-dressed men go
side by side with the success. According to thispuld be claimed that even centuries ago
people lived consumer type of life. The fact istttmey fulfilled all aspects of metrosexuals
such as hunger for new trends or the wish to beiradnplus money, they have always
been significant for the men who decided to livis tind of life which was considered to

be the way of life for successful people.

2.3 American Women and Metrosexuals

Talking about metrosexuals who are sometimes destias a not manly man or feminine
men; it is interesting to look at what American wamthink about the men like that. There
is much conversation related to this topic goingwhich is posted on the Internet. It is
very interesting to read it in order to find outattwomen think about metrosexuals and if
they find them attractive. Their opinions vary & I8ome of them say that they like men

who are metrosexuals because they think it is ggbdn men take care of themselves

17 See CoadThe Metrosexual, 26.
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while some of them are absolutely against it. Omethe negative opinions is that
“metrosexuals are pretty, but pretty is not a wiorda man.* They argue that men should
be manly and not to own more cosmetics products they do. They think that a man is
attractive for them when he leaves the gym andieasy.

On the other hand, a lot of women appreciate miem ave not ashamed to show their
feminine side. One of the women said that she diduse to like metrosexuals but it
happened that she married one and is absolutelyyhdjis woman makes a good point
related to metrosexual. She said that it is nobirgmt whether he is a metrosexual or not -
it is his personality what is the most importanhth Some women argue that it is only
good when men realise that it is better to smedidgian stink*

There will probably always be women who prefernostxuals and men who take care
of themselves a lot. On the contrary, a lot of wopaes it was obvious from the forum, still
prefer a typical manly man who does not put gelh@ hair nor owns a collection of

perfumes.

2.4 Homosexuals vs. Metrosexuals in America

It has been said many times that being a metroselags not mean to be a homosexual.
However, in a culture where the gender role playsrgortant part as it was mentioned, it
could be hard to imagine that a man, who dreskeshibmosexuals or have the same kind
of interests, such as shopping for clothes, ganiipé nail saloons or buying huge amount
of cosmetics products, is just a straight man. Whed straight man is used quite often in
American English. Straight means not being homaoaleaubisexual. If people say that he
Is straight it means that he is interested in worsenthat it is the way it should be.
According to Simpson, if a man in the US is callegay, “it is still the worst thing you can
accuse a man of in the U%'However, there have been many debates going atedeto
the term metrosexual. New York has always been aceplwith high number of

homosexuals who were easily recognised walkingemw Nork, at least that is what a lot

2“Do women find metrosexual men atractive?, “ YEbRp://www.yelp.com/topic/san-francisco-do-
women-find-metrosexual-men-attractive.

L See “Do women find metrosexual men atractive?* PEhttp://www.yelp.com/topic/san-francisco-do-
women-find-metrosexual-men-attractive.

22 Mark Simpson “America - meet David Beckham,” MAFKMPSON.com,
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of people think. A man who was good-looking withrfpet haircut and perfectly dressed
was a homosexual.

However, it turned out that it is not always liket. Many men started to behave like
homosexuals according to many people. They stadedress like them, going to the
fashion shows for men’s clothes and do other ams/iwhich were primarily associated
with homosexuals. Nevertheless, people all of thhdden could not recognise if a men
walking in Manhattan is a metrosexual or a homoakxthe good thing is that people got
used to the fact that there are people like homgasyor bisexuals living in America. They
accept them and are friends with them. However, th@se is a man who dresses similar to
homosexual but he says that he is straight. Evememoin the club cannot be sure if the
good looking men are homosexuals or heterosextiaésfact is that it is just a dogma that
all homosexuals must be perfectly dressed anddsseuals must be tough dirty men. It is
the same with a metrosexual because there is ferafite if a man is heterosexual or
homosexual in terms related to clothes or fashiomrinciple, they all just like activities
which are usually associated with women. On therdtiand, most of the metrosexual men
are very good at sport because one part of beingpaaxual is to have a good body. Since
a muscular body is one of the aspects which aoagly associated with masculinity, there
IS no reason to say that a metrosexual man issabfes man.

Nowadays it could be said that a metrosexual regular successful young New
Yorker. Most of them have well-paid job and theytgahe most famous restaurants and
clubs in Manhattan. Metrosexuals can be seen inirignsaloons or nail saloons which
used to be associated only with women or homosex@ased on Coad, “Metrosexuality
can replaced the conventional categories of sexuahtation means that less attention is
being paid to the traditional binary opposition @ging males into two discrete
categories, heterosexual or homosex@alBasically, people should stop concerning
whether somebody is a homosexual, a bisexual @terdsexual because now there is a

metrosexual man and it is not important if he teliested in men or women.
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3 SPORT, FASHION, METROSEXUAL CONNECTION

When, talking about metrosexuals in America, itniscessary to mention American
professional athletes. Sport plays very significasie in relation to metrosexualism. In
fact, American pro-footballer Joe Namath, who pthye National Football League during
the 1960s and 1970s, is considered to be theAmstrican metrosexual. He advertised
shaving cream and pantyhose and according to Smjtseas Namath who left the field
open for the European metro-imports such as DaeickBant* Even though Beckham is
considered to be an icon for metrosexuals, thexarare athletes who are like him. One
reason why there are many metrosexuals among profies athletes is that they earn a lot
of money; therefore, they can afford buying expemsiesigner clothes and can dress
according to the latest fashion trends. It is notiqual that some of the professional
sportsmen come from the poor families but aftenisigg a contract with the sports club
they become rich. As a result of this, they diatbuy expensive clothes, cars or jewellery
in order to show people that they can afford ifldwang new trends in fashion is part of it
and these are the aspects connected with metrdsedsaa result of this, many of them
become metrosexuals even though it was not thesniion; for example Mike Piazza or
Denis Rodman are typical examples of American p@mal athletes who became
metrosexuals after they started earning a lot afeyo

One feature shared by all metrosexuals is thaireléo be attractive, and along with it,
they want to have well-built body which is a pdrttoln order to have muscular body, men
must exercise a lot, and that is why they view spsra significant part of their life and the
only way how to acquire a well-built body.

Another reason why there is a close relation betwbe sport and the metrosexuals is
that these men are quite often used by fashiorcasihetic companies for advertising their
products and clothes. It was mentioned that Narapgieared in advertisements in 1970s;
however, it was not that typical for that periodtioie. There used to be only professional
models who were doing this job and most of themevggtys or were considered to be gays.
The result of this was that no American men weterested in clothes or underwear which
was advertised by homosexual men, since heteroséxo@rican men do not want to be

connected with homosexuals at any rate. Therefdesjgners, in order to sell their
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products, started to hire popular American professi athletes, because they are the
heroes for many American men. Two designers whaleanost popular for promoting
their clothes by using professional athletes arplRhauren and Armani. The magazine
where athletes in role of model started to appeas the U.S version d6Q magazine.
Although the British version of this magazine haavidl Beckham on its cover in 2000, the

same magazine had been working with professiohétas much earlier.

3.1 GQ Magazine

MagazineGQ had been considered as a magazine for homosexnilsl983; however,
Art Cooper became an editor of this magazine in3188d he decided to change it. His
desire was to make this magazine interesting nbt fum homosexuals readers but he
wanted to attract heterosexual readers’t@ne of the first things he did was that he chose
new male models for this magazine because he wamtedels who can represent
masculinity in men. Since athlete’s body has alwegmesented hyper-masculinity and
heterosexuality, he decided to place pictures effdmous athletes on the cover of the
magazine. Based on this he wanted to show the ne#ugt wearing designer clothes and
having perfect haircut does not make them homosgexlaeach issue readers could read
an interview with one of the American sport stamd ¢he target of these interviews was,
apart from sport, to talk about fashion or clothes.

Presenting athletes BQ was without doubt a good strategy becaB€estarted to be
printed in higher numbers and became popular amé@ngerican men who are
heterosexuals but are also keen on clothes andodlilkkeving new trends in fashion. Since
athletes were usually wearing clothes made by ArmRalph Lauren or other famous
designers, the popularity of these brands incream®mdng American men. Besides
promoting clothes on American athlet€Q also came up with the idea to name the best
dressed American athletes every year. It suppdhteddea that a man can look manly and
like fashion along with it.

GQ magazine helped American men to realise thatribtsa shame if they like fashion
and taking care of themselves, even though thetati@as are associated with women.

Ever since Cooper became the edito&zqj, this magazine has tried to support the idea that

% See CoadThe MetosexualiO.
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it is common to have some feminine side though a ima heterosexual. It can be said that

GQ magazine was the first magazine in the USA forrasetxual men.

3.2 Armani, Sport and Metrosexuals

Armani is considered to be a god figure of the if@slndustry. He is also called “a central
piece in metrosexual puzzles” Giorgio Armani is considered to be a genius in men
fashion industry. It would not be a lie to say thatst of the metrosexuals wish to wear
Armani clothes and in fact most of them do. Thesosawhy it is necessary to mention
Armani is that he helped to spread the type of osettual men throughout the whole
America. American athletes, although unconsciouslgiped to support the idea of
metrosexuality by wearing his clothes.

The beginning is dated in 1980s when Lakers cdaah Riley started wearing
Armani’s suits in order to enhance his image. Arsdipower suit” was considered as a
status of luxury and wealth among Americans. Pé&yRivas almost obsessed with the
clothes made by Armani and he was considered bylp¢o be a narcissist.

Another athlete who is famous for his connectidgthhvrmani is Andre Agassi. Andre
Agassi, a famous tennis player, appeared on theraahGQ magazine in 1989 wearing
Armani’s suit. Andre Agassi was admired by milliooswomen around the world, even
though he wore earrings or put lipstick on durihg tournament. In order to show his
heterosexuality, there were pictures in the fasim@agazines where he was together with
his girlfriend. The point of doing it was to congaamen that there is a place for men in the
society who like spending money for clothes and reehomosexuals. Another famous
tennis player who was advertising Armani’s clothess for example Pete Sampras who
was wearing Armani’s suit on his wedding.

Armani made a good decision when he engaged dalagptayer Alex Rodriguez for
advertising his clothes. Rodriguez’s parents camm fDominican Republic and it was one
of the reasons why he chose him because he waotethke his clothes popular also
among the Hispanic people. Since Rodriguez is wapprtant for Armani, he can walk to
any Armani store and get his clothes for free. Rpehz can be considered as one of the

most famous American metrosexual. He said for aa@iam newspaper: “You can take my
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cars and my house but do not mess with my clotidsiis is the perfect description of the
attitude which is typical for the metrosexuals. Maimes he said that it is not his wife but

he who wants to go shopping for clothes.

3.3 Ralph Lauren, Sport and Metrosexuals

The first American designer who came up with theaidhat sport and fashion industry
could cooperate is Ralph Lauren. Ralph Lauren f@anaous American designer who first

started to pay closer attention to the clothes wicimuld be worn for leisure activities or

exercise. He started to use professional athleieshis campaign which was, without

doubt, a great decision. As a result of this theilre@f these clothes increased and, for
example, his polo shirts have become one of theé &&ng products in the fashion

industry all over the USA and also in many coustiad over the world. Men wear these
shirts not only for tennis or golf but also for ithkeisure time activities. Moreover, Ralph

Lauren is not afraid to make these shirts in défifierkinds of colours and surprisingly, for

example, his pink polo shirt along with other phst@lours has become quite popular
within men all over the world and primarily withmetrosexuals.

Ralph Lauren started to focus on the sport clothel®90s and since then there have
been many athletes who have been promoting hisedotOne of the famous athletes who
have been cooperating with Ralph Lauren is an Acaarbaseball player Mike Piazza who
appeared on the cover &Q magazine in 1999 wearing Ralph Lauren’s clothegeM
Piazza is also one of the best examples repregeAtimerican metrosexuals because he
likes fashion, is always perfectly dressed, andals® attends many events which are
connected with fashion, such as fashion shows eniog new clothes stores. Due to his
popularity among many American men, he is alwaykoveed at the events like these.
Another famous American athlete who has modelledRalph Lauren is an American
football player Tiky Barber. Barber modelled for |pta Lauren together with his twin
brother, who is also a professional football plaged their pictures were posted in G@
magazine in October 2001. Although Tiky Barber asmsidered to be one of the fashion
icons, he admits that it is his wife who helps hHonchoose the suitable and fashionable

clothes. He admits that he likes wearing a peaittand he likes to be looked #t.The
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fact that he likes being looked at and he confessissone of the most typical signs of
metrosexuals. In principle, by admitting this, laled himself a metrosexual.

Ralph Lauren has discovered the right way how tkenfashion popular among
American men. “The fact that a football player’silboould be admired as suitable for
high-class formalwear, rather than just athletitl, skemonstrates a change in how athletes
are perceived® Since many American men love sport, choosing geimal athletes to
promote his clothes was an excellent move madedighRLauren. When men saw their
adored athletes wearing such clothes, they staotedpy them. Wearing expensive clothes
and trendy clothes like celebrities gives themedirig of being able to be as successful as
they are. Fashion industry gets a huge profit fthis, and as a result they come up with

more different kinds of men clothing every year.
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4 ETHNICITY AND METROSEXUALS

When talking about metrosexuals in America, itngortant to mention the question of
ethnicity related to this term. Due to the factttha,8 percent of Americans are African
Americans and 15,1 percent is the Hispanic poparatiit is interesting how this

phenomenon influenced these minorities. The traifhat almost every time when there is
an article about metrosexuals in the newspapere tisea picture of a white boy or a man.
Although the definition does not say whether theérosexual is white, Hispanic or black, it
is usually the type of a David Beckham man who seespeople’s minds. The fact that
David Beckham is considered to be an icon for nsetxaal men does not leave much

space for picturing a Latino man as a typical nesxoal.

4.1 Hispanic Population and Metrosexuals

Few years ago when somebody said “metrosexualiariXSA, almost nobody would think
of a Hispanic man. One of the reasons could belibaig a metrosexual also means to
spend an amount of money, actually a lot of momaycfothes and cosmetics products.
However, Hispanic men are not usually that wealthpe able to spend an abundance of
money for luxurious things like that. It is not eqgbed to see many Hispanic men living for
example in Manhattan or any other expensive pdrtthe cities such as Los Angeles,
where a huge concentration of metrosexuals careée. $However, cosmetics companies
would like to change this fact. Therefore, theytsth putting pictures of Hispanic men on
their products in order to attract this populatidhey realised that the number of Hispanics
living in the USA increases every year so it carmoieft out. It was a good choice again
because the number of products bought by Hispaaitmas risen up.

Another important thing was that Alex Rodriguehons admired by many Hispanics,
became a model for Armani. Hispanic men love bdkahd they love Rodriguez the most
so seeing him on the covers of the fashion magazirede them realize that they could try
to be more like him. Therefore, members of the Eisp population started to care more
about their look and to buy more designer clothiéshey can afford it, of course. It could
be said that Rodriguez has a big impact on theidéiof Hispanic men towards the fashion

in America®?
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The fashion industry did the same what the cosmatidustry did and started showing
more Latino men in their fashion catalogues in ortie attract more Hispanic men.
Although this part of American population is beitwnsidered rather poor, many Hispanic
men dream to become wealthy. If they make a lohohey, than they like people to see it
so they go and do not hesitate to spend moneyfmreive clothes, because for them it is

the sign of the success.

4.2 African American Population

On the contrary, the situation is may be diffeneith African American men. These men
have always been different in their style of clothend decorating themselves. They have
always liked wearing different hairstyles and maojd necklaces, bracelets, rings, and
earrings. They just love decorating their body ibuthis case it is the part of their culture
rather then the desire to be metrosexual.

According to Coad, “African American athletes havpre-existing cultural disposition
to express style through a special attention gteehair, clothes, body accessories, and
body modifications® All people can see how for example African Amenmicanners are
dressed during the competition because they usubtfgr from other athletes. It is
common to see them with a so-called crazy hairssdaglasses or some flashy running
shoes. The fact is that they have always beenthi&ke Another example of this culture are
for example hip-hop singers, who are wearing hea expensive gold necklaces or very
expensive shoes. Moreover, we can also see Afrigarrican celebrities wearing long

expensive fur coats.

4.2.1 African American Style of Clothes

The truth is that a lot of African Americans paglase attention to what they wear. It is

due to the fact that wearing expensive clothesjawellery means for them moving to a

higher status, therefore, it is a symbol of wefdththem. When they were slaves they had

to wear different clothes from white people buegafthe slavery was abolished, many of

them started to wear nice clothes, if they coufdrdfit. It was a sign of freedom for them.
Later on in 1970s the pimp style started to beutaypand basically is being worn by

them even today. Pimp style referred to as thee siflclothing which is associated with
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black men who were pimps. The typical sign of thijde are very expensive diamonds
watches, gold and diamond jewellery and mink coBte thing is that even though they
have always been wearing a lot of jewellery andewsaying very close attention to their
appearance, they have not been considered to bedesomls. Moreover, they were
representing the symbol of hypermasculinity andehsexuality**

Many African American celebrities have adopted tkind of style. Huge numbers of
black celebrities who are associated with thisestyke for example NBA basketball players
or football players. Since there is a high numieAfocan Americans playing NBA, it is
the most popular sport among them. These basketlagtrs quite often come from rather
poor background, and becoming professional baskeilagers give them opportunity to
move to the higher social status. The result & thithat they want to show it and want to
be gazed at. Therefore, it is no problem for thensgend an abundance of money for a
diamond Rolex watches or diamond jewellery.

A former NBA player desribes in his autobiograpkhich was published in 2007, an

NBA locker room in this way:

The pro locker room was the most flamboyant plad@éver been this side of swanky club full of
martini-drinking gay men. ....... The guys flauntimbir perfect bodies. They bragged of their
sexual exploits. They checked out each other’'s odlhey primped in front of the mirror,
applying cologne and hair gel by the bucketful..... They tried each other's $10,000 suits and
shoes, admired each other’'s diamond studded rimgsecklaces. ....... As | surveyed the room, |
couldn’t help chuckling to myself: And I'm the gape Hah"#

This is a typical aspect of the metrosexual merveltbeless, the interesting thing is that
these African American basketball players are nsdally associated with the term
metrosexual, even though they wear expensive veligt or mink coats which are typical
for pimps. The answer could be that metrosexuassaongly associated with the white
attractive wealthy men. Notwithstanding, the whitetrosexuals sometimes copy African
Americans, for example by wearing diamond earrimggattoos on their bodies which are
the aspects, without doubt, the aspects typicahfocan American men.

All'in all, it is quite difficult to specify the gsition of African American men in terms
of metrosexuality. Based on the description of ldeker room in NBA, there is a strong

sign of metrosexuality because all the aspectscaged with metrosexuals are mentioned.
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Based on Coad, “metrosexuality can be instrumentaddistributing and recycling a racist

% The fact is that while white men are exposed toabenired for being

ideology
metrosexual, nobody does that in the same way Afilkan American men. While a whit
man is being admired for having a diamond earrmdyis ear or a tattoo on his body, a

black man with the same things is associated whmgo, which is rather negative.
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5 THE FUTURE OF THE METROSEXUAL MEN IN THE USA

When Mark Simpson wrote for the first time in 1984t metrosexuality is going to spread
out nobody really believed that. However, as it wa&l, the huge number of men has
adopted this style since then. Due to the factdHat of men feel comfortable with being a
metrosexual, there is a big chance that metrosexuélibe there for a very long time. It is
obvious that thanks to the marketing of the comgmnivhich try as much as possible to
increase their income from selling their produatgtrosexuals are not going to disappear
any time soon.

However, other opinions started to arise, and @nthem is that metrosexuals are
going to be replaced by ubersexuals. According taridh Salzam, who is one of the
people who helped popularize this style in Ameritere is going to be a shift from
metrosexual men to a more manly man called ubeat®8alzman writes iThe Future of
Men, a book she co-authored with Ira Matathia and AReilly, that a different type of
men is going to appear. The kind of a man who tsasonarcissistic as metrosexuals are
and they are called ubersexuHlsOn the contrary, an Australian sociologist and
demographer Barbard Ralt claims that a new typeraan has arisen recently and this man
is called neosexual. However, none of these petgilesay that these new types of men
will become as popular as metrosexuals are; evaungth according to them, ubersexuals

or neosexuals must attract women more than metnagex

5.1 The Ubersexuals

Firstly, it is necessary to describe an ubersemaal. In a study which was written in 2003,
the three trend spotters wrote that "one of th#atel signs of metrosexuals is their
willingness to indulge themselves, whether by gprig for a Prada suit or spending a
couple of hours at a spa to get a massage and.'fdciacontrast, they claim that an
ubersexual is less concerned with fashion and nmkned to develop his sense of
style.”®® The fact is that, according to the people who cameith the ubersexual man it is

a kind of a man who likes wearing nice clothes eitdresses more for himself. He does

3'See “Ubersexual: The New Masculine Ideal?,” WebMflp://men.webmd.com/features/ubersexual-new-
masculine-ideal.

$%Ubersexual: The New Masculine Ideal?," WebMD, Httpen.webmd.com/features/ubersexual-new-
masculine-ideal.



not want to be admired by other people like mettoaks; he just wants to feel good for
himself.

If David Beckham is considered an icon for metrosds, than for ubersexuals it
should be for example George Clooney, an Americaor avho is admired by women but
he does not have female friends as a best frigtelfras them for sex but for hanging out
he prefers men. Ubersexual men are also more senaind are concerned with serious
issues such as hunger in Africa or poverty in t&lasrld. According to Salzman, there is
going to be a shift in attitude of American men #ods the lifestyle. Based on her, there is
a big chance that ubersexuals will overcome mettads. However, she also agreed that
she cannot be a hundred percent positive aboutdtamly the time can show if the
ubersexuals men are going to outnumbered metrosexer®® Nevertheless, it must be

said that an ubersexuals as a new type of a mafaites so far.

5.2 The Neosexuals

Another type of a man has arisen recently. Thisikhbe a man who has some aspects of a
metrosexual - it means he should look good butlee should have more aspects of
masculinity. According to the Australian demograpBarnard Salt, it is due to the fact
that women has changed their minds and now theylcmidng for a man who is a
combination of James Bond, Hugh Jackman, Jim CamelyZac Efron, which means that
a man should be good-looking, have a younger lagtkabso return to “his masculine
roots.”°
As it is obvious, according to Salt, men changsrtimages because of women - they
want to be attractive for them. However, similaslfgh ubersexuals it is hard to say if this
term is going to be that widely used as the termresexual man. As it is obvious,
ubersexuals and neosexuals share many similartigerm of appearance. As it was
previously said, the attempt to spread the phenomehubersexual men has failed so it is

hard to forecast if the type of neosexual men mvdke any impact on men.

39 “Ubersexual: The New Masculine Ideal?,” WebMD phfmen.webmd.com/features/ubersexual-new-
masculine-ideal.

“%Neosexual is the new bloke,” smh, http://www.snaimcau/lifestyle/lifematters/neosexual-is-the-new-
bloke-20090411-a3dv.html.



ANALYSIS



6 RESEARCH

From the theoretical part arose some questionshaduie very interesting, such as what
makes a man become metrosexual and if he actwedlises it. However, there are more
questions which should be discussed, such as ifeaosexual man experiences the
situation when people associate him with a homaaexccording to the research, money
is closely connected with the term metrosexual bgeat costs a lot of money to be trendy
all the time and be able to buy designer clothesthe importance of money will be

discussed too. As it was pointed out, many fasdesigners hire famous men to advertise
their clothes so the question will be if it has ampact on men when they see a famous
American athlete wearing designer clothes. Moreother importance of sport is going to

be discussed and along with it another topics, wiiere mentioned in the first part, such

as ethnicity, ubersexuals or neosexuals, will Evered.

6.1 Methodology

Four informants will be interviewed in order to pie the answers which are related to
the topic. These four informants are young Americaen who are considered to be
metrosexuals. The methods of snowball sampling bellused in order to obtain enough
data which are necessary for the research. Thithadeis used when not enough
informants are available to the researcher so relsea asks the existing informant to
obtain some other respondents. Qualitative reseaitthbe used because the in-depth
understanding of this issue is important and alsotd the fact that only four samples were

available.

6.2 Respondents

As it was previously mentioned, four informants Iwbke interviewed. Therefore, it is
necessary to provide some basic information aliteget respondents. The respondents are
all early 20s, students or young professionalsl-ieetio.

Patrick is 21 years old and is a student at Ratgkmversity in New Jersey. He does
not work and is fully supported by his parents, wloth work as executives in banks.

Tim is 23 years old, lives in New York in UpperdE&ide of Manhattan. He works as
a stock broker in Wall Street.

David is 23 years old and works as a financiallysmes in New York. He lives in

Manhattan in New York.



Matt is a21-year old student. He studies at thiv&fsity of Notre Dame which is one
of the top universities in the USA. He does notkvduaring the school year, but he works
during the summer in one of the companies whiadwised by his family.

The research method which will be used is an wgar with open questions. The
informants will be asked an open question becausethe most suitable for this type of
topic where longer answers are expected. The irdotswill be questioned over the Skype
and their answers will be written down. This typeommunicating will be used due to the

fact that informants find it the most suitable floem.

6.3 Questions

Question 1: Do you consider yourself as a metrosexual and didyyou become a
metrosexual?

Question 2:Has anybody ever told you that you dress or behke@ homosexual?
Question 3: How much money do you spend for clothes and gtindairdresser and
saloon monthly?

Question 4: Does it have any impact on you when you see fanathketes wearing
designer clothes and how important is sport in yibe®

Question 5:Do you think that the term metrosexual is assediainly with white men and
do you know any African American or Hispanic menovare metrosexuals?

Question 6:Do you think that in a few years there won't be rog¢xual men and they'll

be replaced by ubersexuals or neosexuals?



7 INTERVIEW

7.1 Patrick

Patrick is 21 years old and is a student at Rutgeisgersity in New Jersey. He does not
work and is fully supported by his parents, whahbwork as executives in banks.

Question 1: Do you consider yourself as a metrosexual and whyiddyou become a
metrosexual?

| think that | am metrosexual - at least, | wanb# | think that it is normal to look clean
and take care of myself and not just that | likeéeel just perfect. | like David Beckham
and actually it was him who made me do things difierent way. Until then | of course
was wearing clean clothes and washed myself butsithappened that he became quite
popular even in the USA and all my friends stattethlk about him and for example dyed
their hair or put an earring similar to his to thears and so on. Since | also wanted to look
more like him, | went shopping more often and Ftsih to follow new trends in fashion.
Then when | got to high school | met friends in taotball team that were like me and we
went shopping for designers clothes such as Armartiange together. | just got used to it.
| think that | must do my hair before | leave hoared my hair must be perfect. | cannot
imagine leaving house and not looking good - Ikhtrwould be so embarrassing.

Question 2:Has anybody ever told you that you dress or behauie a homosexual?

I do not think that it has ever happened to meed Bere in New Jersey and New York
many men like me and it has never crossed my niatlitshould be realising if they are
straight or not. Wearing trendy clothes does ndteranybody become homosexual. | think
that today many people already know it.

Question 3:How much money do you spend for clothes and going thairdresser and
saloon monthly?

It is hard to say and it is not always the samewarhof money which | spend. Sometimes |
spend two thousand dollars on these things andtsoesemore or less. It also depends on
the fact how often | go shopping because anytige tio the mall | always buy something.
Once | am going to earn money | will spend probawgn more. Even though my parents
do not hesitate giving me money anytime | ask, ulofeel strange to ask them for
example for the money so | could buy a shirt whiokts four hundred dollars.

Question 4: Does it have any impact on you when you see famoathletes wearing

designer clothes and how important is sport in youfife?



Sport plays important part of my life. | have pldy®ockey for fifteen years and | go to the
gym at least twice a week. I think it is importaatlook good. Almost all my friends do
exercise as much as possible. If | see a popul@opevearing something nice, and he
knows how to wear it, then it sometimes makes miautpit. Professional athletes usually
wear designer clothes so it is one of the reasdnsivbuy it. They look good wearing it
and | want to look good too.

Question 5:Do you think that the term metrosexual is associateonly with white men
and do you know any African American or Hispanic m@& who are metrosexuals?

| do not think that there are any obstacles for rfinem other ethnic groups to become a
metrosexual. Actually | do not think that you caacbme a metrosexual - it is just the way
of life you like. So if somebody who is Hispani&ds shopping and stuff like that then
there is no reason why he could not be a metrosekaa example Ricky Martin is
Hispanic and he is also a typical exam of a mexwale | must admit that | have never
thought about the fact if there are metrosexuals aie African American. | have friends
who are black and in general they care of themsedvi®t. However, some of them have a
little bit different style of clothes from mine. &h like wearing rap clothes which is, |
think, typical for them. They wear jeans that aeeyMow so even though they cost a lot it
does not look good - at least, based on my opinion.

Question 6: Do you think that in a few years theravon’'t be metrosexual men and
they’ll be replaced by ubersexuals or neosexuals?

| think that there always will be men who like ¢les or shopping but | do not know if the
term metrosexual will be connected with these niémwever, | do not think that terms
such as ubersexual or neosexual are going to kb asenuch as the term metrosexual.

Honestly, | have never heard about men who aresékaals or neosexuals.

7.2 Tim

Tim is 23 years old, lives in New York in Upper E&de of Manhattan. He works as a
stock broker in Wall Street.

Question 1: Do you consider yourself as a metrosexual and whyiddyou become a
metrosexual?

| was growing up with three sisters and they wate fashion so much. | did not care about
the fashion at all when | was a child but than whesmas 14 or 15 | started to hang out with

my sisters and their friends more and they alldikeshion and looked good. | started to go



to stores such as Abercrombie and Fitch and | ltkedook of the boys who were models
for Abercrombie and Fitch. The girls liked them Isstarted to try to look like them. |
wanted to have perfect hair, clothes, nails, | wdrb be tan even during the winter. | just
think it is right and | like that.

Question 2:Has anybody ever told you that you dress or behavike a homosexual?

| do not have any experience with this but one gffriends went to the Kentucky like
three years ago and told me that some people &atherere looking at him and talking to
him as he was homosexual. However, | think thaaitnot happen to you here in New
York where nobody cares what people wear.

Question 3: How much money do you spend for clothemnd going to hairdresser and
saloon monthly?

| spend a lot of money but | never regret it. lelikuying designer clothes and wearing
brand new trends. | feel like | spend more and nmoo@ey every month. | cannot say how
much exactly, but for example | bought shoes ydatewhich cost me around five hundred
dollars and | bought Armani polo shirt which cost two hundred dollars. However, | do
not consider it to be something strange. Due tddbethat | work for the company where
almost all people dress like that it is quite ndrfoame.

Question 4: Does it have any impact on you when you see famoathletes wearing
designer clothes and how important is sport in youfife?

| like sport in general, it is good and relaxingpo& also makes my body look good and
then | feel more self-confident. | really like tet/le of David Beckham. He always wears
perfect clothes and | have to admit that I try tpy his style sometimes. | like buying
Ralph Lauren clothes a lot.

Question 5:Do you think that the term metrosexual is associateonly with white men
and do you know any African American or Hispanic m& who are metrosexuals?

I have met a lot of metrosexuals who have diffeeghhic background. It is more about the
media where only white men are being presented meteosexuals. Many actors from
Hollywood have Hispanic background and are metnaaksx | think that there are a lot of
African American men who are metrosexuals too. &inthink that metrosexual is a man
who likes shopping and looking good, there are mafmican American men like that.
Moreover, | think that they pay more attention heit hair than other white metrosexual
men do. The thing is that some of them like weadiffgrent style of clothes which is not

typical for a white metrosexual man. However, hththat to be metrosexual nobody must



wear the same type of fashion as everybody elsdik&@ur clothes to be trendy, but there
is always more than one new trend.

Question 6: Do you think that in a few years theravon’'t be metrosexual men and
they’ll be replaced by ubersexuals or neosexuals?

There always have been men who were interesteashidn and | think it will be the same
in the future. It is hard to say if men who areemstted in fashion will be called

metrosexuals or if they will be called differently.

7.3 David

David is 23 years old and works as a financial ys®l in New York. He lives in
Manhattan in New York.

Question 1: Do you consider yourself as a metrosexual and whyiddyou become a
metrosexual?

When | entered high school | met a few boys thatevgmod looking and all the time they
had good looking girls around them. Of course | wwdnto attract these girls who were
always perfectly dressed and looked like the moddisrefore, | realised that | should try
to be more attractive for them. | changed my clsthetarted to shop at the designers
stores. | changed my haircut and went to the salldeast once a month. | started to get up
early so | could fix my hair and put cream on mgefalLater on | started going to the saloon
for massage, going to the dermatologist and goinghé gym regularly. Even when |
entered the college | met boys with similar liféstgs me. However, it does not mean | am
not friends with boys who are not metrosexualsink that it is the same like with girls -
some of them do not care that much what they wedrsa on while some of them like
shopping and following new trends and it is impotteor them to have perfect make up.
To be honest | like these kinds of girls and onthem is my girlfriend.

Question 2:Has anybody ever told you that you dress or behavike a homosexual?

| think that maybe fifteen years ago it could happat not now. If | see my friends | think
that a lot of them are like me. There is nothingng with the fact that | want to look
good. Girls do that kind of stuff to be attractiaed | do that so | could be attracted to
them. | do not think that only girls and homosesusthould look good. There are many
celebrities who are metrosexuals and only medi@ k@@ng out information that they are

homosexuals. However, media have the reason fongdthat and it is to sell the



information. As a matter of fact | know people wdie@ homosexuals and not all of them
like shopping for clothes.

Question 3:How much money do you spend for clothes and going thairdresser and
saloon monthly?

To be honest | have never thought about it. | dowent to sound it snobby but | do not
think that | spend more money for clothes or costagiroducts than other members in my
family. My parents are older then | and they speraybe more money for this stuff than |
do. Actually it was my parents who taught me topshostores like Ralph Lauren, Louis
Vuiton, Armani, and Gucci. They have always beeopging there so | am used to it. |
have many friends who consider it to be waste afiegdout | just love that kind of clothes.
| also love the attention that | get from girls whewear it. | think that when | wear
something what | like it helps me to maintain ssfifidence and it is what | found to be
important.

Question 4: Does it have any impact on you when you see famoathletes wearing
designer clothes and how important is sport in youfife?

Sport is something that each man has to do in dod&ok good. Therefore, | go to the
gym four times a week. | do not want to have bigsahes - | just want to look healthy. | do
not think that it affects me that much what soméhefathletes wear. However, when | see
some celebrities | sometimes say to myself thigtriice coat what he is wearing. However,
| do not usually run to the store to buy it. Onlgnust confess that Armani is one of my
favourite fashion designers and for example moshwguits are made by Armani.
Question 5:Do you think that the term metrosexual is associateonly with white men
and do you know any African American or Hispanic m& who are metrosexuals?

David: Without doubt there are more people with gdisic background, who are
metrosexuals, than we think. | have a lot of freffdm Puerto Rico which | met in college
and basically all of them could be called metroséscuActually | have copied their style
many times. | think that they have a good senséafsition. Honestly, | really think that it
does not play any importance if a man is blackatrimterm of being a metrosexual. If | go
shopping | see a lot of black men wearing desigt@hes such as Gucci or Armani. On
the other hand | also see a lot of black men wiefepihip hop style of clothes and wear a
lot of jewellery. Their jewellery does not look gbtm my opinion but | also do not mind it.

| just like different style of clothing. | also tik that people should stop considering if

metrosexuals are white men exclusively. This teros@somewhat in 1990s but it does not



mean that before people of any kinds of ethnigityng in the USA were not interested in
fashion.

Question 6: Do you think that in a few years theravon’'t be metrosexual men and
they’ll be replaced by ubersexuals or neosexuals?

Of course it will survive, the only question istlife term metrosexual will not be replaced
with another term, but | hope that | will behavelato now in the future too. | cannot

imagine that one day | could not be interestecghion.

7.4 Matt

Question 1: Do you consider yourself as a metrosexual and whyiddyou become a
metrosexual?

| must admit that as a younger brother | have adwaymired my older brother who was
always popular boy at school with the best loolgints around him. So | was trying to be
like him. When | was 13 | started to dress like aiger brother because | thought it is
great. Any time | went to the mall with him | sawvh girls were looking at him. Therefore,
| thought that it is good way to attract them. Theh is that our mother is also one of
those very good looking women and our father hasiyd been a good looking man. He is
always perfectly dressed. He always has got pehactut and so on. Even though he is
almost fifty he goes to the gym, he follows the rieends. Moreover, he has got his own
personal shopper and he thinks that it is parhefduccess to look good. | think that he
could be considered as metrosexual when he wagyouirback then there was not such a
term.

Question 2:Has anybody ever told you that you dress or behauie a homosexual?

| think that time when people were talking aboutiogexuals all the time has passed. Our
society moved on and it is also the answer to dastion. If | walk on the campus | am
not the only one who likes clothes cosmetics prtgludoreover a lot of us do that so we
can be attractive for women.

Question 3:How much money do you spend for clothes and going thairdresser and
saloon monthly?

| think that | spend a lot of money for clothes bompared to my brother it is nothing. |
think that my brother goes sometimes over the bedrdn it comes to shopping. | love
designer clothes but | do not have to buy it angtimvalk into the store. It is normal for

me to buy shoes which cost around three hundrddrdpbn the other hand if | like shoes



which cost for example a hundred dollars | buy themealise that even hundred dollars is
a lot of money for some people, but | was luckywgig to be born into the family which is
considered to be wealthy. However, | still thinkatttyou can look great without wearing
five hundred dollars shirt. On the other if one wanfollow all these new fashion trends it
costs quite a lot of money anyway.

Question 4: Does it have any impact on you when you see famoathletes wearing
designer clothes and how important is sport in youfife?

| play football in college. | love this sport. Redd to this | like Ralph Lauren clothes a lot
because it is kind of clothes | can wear for spord also during the day, for example to
school. The biggest benefit of RL clothes is thas itrendy and comfortable. | own some
Armani clothes as well, but | do not go over the & my brother does with his passion for
Armani clothes.

Question 5:Do you think that the term metrosexual is associateonly with white men
and do you know any African American or Hispanic m@& who are metrosexuals?

| have gone to South America many times and | radstit that men over there know how
to dress. It does not mean that all Latino men ydwiress perfectly but a lot of them do.
However, it is the same with all men all over therid while some of them care about
clothes, some of them do not. It does not matteereitthey are from or what their
background is. A lot of people associate Africanekitan men with the clothes which is
typical for black people. However, there are Africamerican men who wear different
style of clothes from that. | think people expdarh wearing the type of rap style clothes
because they see it on TV. Many rap singers arekldad it is the reason why people
associate them with the style of clothes that Afiémerican like wearing.

Question 6: Do you think that in a few years theravon’'t be metrosexual men and
they’ll be replaced by ubersexuals or neosexuals?

| think that metrosexual man will not disappearef&his no reason for that. How it could
happen anyway they cannot say to men stop buyintes or cosmetics products. In°21

century it is something what shouldn’t happen.



8 RESULTS

This chapter offers a complex overview of the wiwv. It focuses on the differences
between the theory related to the metrosexuals thed opinion of the American
metrosexuals. All this is necessary to understdra gosition of the metrosexual in
American culture.

According to the interview, in which informants kahbout the fact that they are
metrosexuals, it is obvious that they are not aglubatf this fact. Moreover, they are proud
of it and accept it as the fact and the way ofrthrees. Two of the informants say that they
started to take care of themselves in order toggés attention because they saw well
dressed boy surrounded by many girls. Thereforey tlealised that it could be the way
how to become popular. As a result of this, it aanipe claimed that metrosexuals are
metrosexuals because they are something in bethetenosexual and homosexual. They
behave like that because it is popular and wartet@opular with girls or, as one of the
informants says, it is the typical standard intii@mily. Basically they want to be admired
and looked at.

Since some of the informants agreed that theyrbecaetrosexuals in order to be
popular and part of it is to wear fashionable asthit is confirmed that fashion industry
and especially their marketing have a huge impad¢hem. As one of the respondents says
he admires David Beckham who as we have seen sdayed to be one of the “products”
of nowadays society. Beckham, as it was mentiorseddmired by men and women too
and without a doubt it was the media and fashiolustry which has had a huge impact on
the people when they used Beckham in numbers ohwmals. They represent him as a
typical nowadays successful man and persuade otéerto go and buy the clothes which
he wears in order to be like him - a sex symbolnidlions of women and a hero for men.
As some informants agreed, it inspired them too.

The connection between homosexuality and metr@digxuis viewed by the
informants as something which is not significantcérding to them, people got used to
the idea of men who take care of their appearandeage not homosexuals. As one of the
informants say, the society has changed and pedplenot care if somebody is a
heterosexual or a homosexual. According to thisy tisagree with Simpson, who claims
that American culture still view homosexuality asrething wrong. However, it is also
important to mention that all these informants cdnoen New Jersey or New York area;

the situation could be different in other statesthie USA. As one informant says the



situation can be different in the states where [geape more conservative - as he mentions
for example Kentucky. Therefore, this fact must taken in account. Moreover, the
number of metrosexuals is probably higher in théropelitan areas such as New York or
in any other big cities in the USA while in theablstates the situation could be different.

Undoubtedly, money is closely connected with tlaet fof being metrosexual.
Informants confess that they spent quite a lot ohay for the clothes monthly. Since
money is often connected with the success in Aragriccould be said that metrosexuals
are successful young men. However, as two of thgoredents are students fully supported
by their parents, this description of metrosexaaiaot completely true because some of the
metrosexuals can afford it thanks to the familyation. Therefore, it cannot be claimed
that metrosexuals are exclusively successful mehtlaat is why they can afford to buy
expensive clothes. Since there are many metrosgXoalexample among students who do
not have any income and have not accomplished iagytet, they can be hardly called as
successful. Whereupon, success should not be th@asgla part of being metrosexual,
because men do not have to be successful in ardber tetrosexual.

Success is definitely connected with famous Anagriathletes, such as Andre Agassi,
Pete Sampras or Pat Riley who are heroes for mamgriéan men and on that account it is
also one of the reasons why many famous athle¢eshasen by designers to promote their
clothes in America. As some of the informants agyseeing athletes advertising clothes is
sometimes a reason why they buy some pieces dfedoSeeing professional athletes in
advertisement help them to realise what they shbul moreover when men see their
well-build bodies, it makes many of them to attéimel gym on regular basis. All the same,
sport is popular all over the USA in general sotftat reason it cannot be claimed that
sport is connected only with metrosexuals. Howeretrosexual man should have a nice
muscular body so working out is one of the atteisubf being a metrosexual. Basically all
four of the informants agreed that sport is an irtgod part of their life.

A lot of people associate African American memhwhe kind of clothes which is
characteristic for rap singers because many famapsor hip hop singers are black.
However, there are many African American men in th8A who wear profoundly
different style of clothes from that. The reasonyvpleople expect African Americans to
wear rap clothes is that this is the way how meshape the image of the African
American. Informant reaction to this issue is ttiegty do not think that there is any ethnic

issue related to being a metrosexual. Moreovey, élgeeed on the fact that many Hispanic



men are metrosexuals. They think that the mediagptemostly white American men as
metrosexuals and it is the reason why it seemeseins that metrosexuals are only white
men. On the other hand, in terms of African Amergtheir opinions vary. Firstly, each of
the informants has a different explanation for Werd metrosexual. One of them thinks
that being a metrosexual means that men must tale af their appearance and to be
trendy. However, some of them argue that althdhgly know a lot of African American
men who are metrosexuals, they do not considerimgeaap clothes and huge gold
necklaces as the trend which is associated withasetuals. Notwithstanding, there is no
reason for that, since a metrosexual should be rawi spends money for clothes and
pays close attention to his looks; then African Aicen men who spend a lot of money for
their clothes and jewellery and take care of thppearance should fit into the description
of metrosexual. All in all, if somebody claims thaffrican Americans cannot be
metrosexuals because they spend money for thedfypthes which is not typical for
metrosexual then there is an ethnic issue relaietthis and it must be pointed out that
Simpson did not say that metrosexuals must weay spécial type of clothes to be
metrosexuals. From this point of view it is obviahst the wealthy African Americans,
who spend on their diamond jewellery and mink coatsybe even more money than some
white men, can be metrosexuals, even though thefgmpdifferent style of clothing.
According to this interview, only one respondeat lan idea of what it means to be an
ubersexual or a neosexual and all of them agreetieofact that there is no reason why a
metrosexual should disappear. These opinions awafse different from the opinions
which have arisen lately, because according to ssowmologist, neosexual men or
ubersexual men should replace metrosexual men. Ssmo®logists think that the
popularity of metrosexual men has fallen down dvat ts why a new type of men should
replace them. It is understandable that the infotsjavho are metrosexuals, disagree with
this opinion and do not expect that something theg will happen. The truth is that even
though people from the marketing or the sociolagisy to come up with a new type of
men which should spread all over the world, it vatbbably not overshadow the term
metrosexual. Since a neosexual man or an ubersmaralis a new phenomenon, nobody
can really forecast if these terms will spread but,as one of the informants said, there is
no reason to keep inventing new types of men. Aerofifict is that people got used to the
term metrosexual because it was something absplatl and basically it blurred the

differences between a homosexual and a heterosdarudakrms of appearance. A



heterosexual man does not have to be worryingittihat puts a pink t-shirt on, people will
think that he is a homosexual. However, there isntaor reason to divide the male

population into other groups called ubersexualsemsexuals.



CONCLUSION

The purpose of this bachelor thesis was to dismetsosexual men in today’s American
culture. The important part was a survey where féumerican metrosexuals were
interviewed in order to express their opinion abmetrosexuals in the USA.

Firstly, in order to understand the term metroséxuwas necessary to examine the
historical background and all historical connecsiavhich are related to metrosexual men.
Even though this term is considered to be a new@henon because it appeared at the
end of the twentieth century, there are many faetslable to show that there have always
been men who shared similar aspects with metros&eguah as narcissists, dandies or men
who were called dudes. The main similarity amoregéhtypes of men is the fact that all of
them like to be looked at and admired by the people

Another important aspect which is connected witttrosexual men is that the media
and fashion industry played very significant ralespreading this phenomenon. The most
intriguing is the fact that Simpson came up witks tterm in order to criticize today’'s
spoiled society, where the most popular hobby isgend money on clothes and other
products which bear some relation to the physippkarance; however, as it turned out, it
was the fashion industry that made a huge prdfasks to adopting this term.

Even though the USA has always been a country evhen are expected to look
manly, many metrosexual men live there, especialyhe big metropolitan areas such as
New York or Los Angeles. Moreover, many wealthy na@a metrosexuals because they
can afford to buy expensive clothes or cosmeticglyets. Many famous American men
are metrosexuals and this fact also helps to spgl@agohenomenon within other men in
the USA. Since the USA is a country where professli@athletes are celebrated many of
these athletes are hired by clothing companiegderao increase their retail. Moreover,
many sportsmen in the USA are metrosexuals, edjyetia the reasons that they like
clothes and like being looked at, which are théclpaspects of metrosexuals.

The opinions vary in terms of the ethnical backgiband its relation to metrosexuals.
Since the media usually represent white men asosetuals, it creates an impression that
only these men can be metrosexuals; however, grerenany metrosexual men among
Hispanic or African American men in the USA. Newetess, one question which remains
unresolved is whether African American men who shaterests with metrosexual men
can be called metrosexuals, even though they pfefezxample different style of clothes

than is expected from metrosexual men.



All in all, metrosexual men in American cultureeanainly considered to be wealthy
young men who are concerned with their appearanme rfhan other men and do not
hesitate to spend a lot of time, as well as momegrder to impress people. The image of a
metrosexual is, without doubt, shaped by the madthfashion industry. The question of
money is essential, because being able to affonigla-flown standard of life costs an
abundance of money. However, there are also maitigsciof metrosexuals among
American men and women, and it is also one of #asans why new views about the
future men have appeared. However, it remains teeka if neosexual men or ubersexual
men will ever gain as much popularity as metrosksxua

Last thing that must be taken in account is ti&t topic of metrosexuality was
discussed with metrosexual men, therefore the assWavor metrosexuals and their
position in American culture. However, the resutghe discussion would be different if
the issue of metrosexuality was discussed with-raetrosexuals or with American

women.
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